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Suruchi endeavor in Skill/ Entrepreneur Development Domain 
 

Diploma in Dairy Technology (DDT) in alli-
ance with IGNOU 

Study Center authorized by School of Agriculture In-
dira Gandhi National Open University (IGNOU) Details 
as below: 

Academy of Dairy Skill Development (ADSkiD) 
Unit of Suruchi Consultants 
C-49, Sector-65, Noida U.P – 201307 
SC/PSC Code: 39018P 
Prog. In-charge: Mr. Sanjay Singhal 
Contact no. : +91-0120+4370845 
Email:  adskid39018p@gmail.com  

 
New admissions are closed  
  

Indian Dairy Map 2017 launched on 27th Oc-
tober, at Pune. 

Aspiring entrepreneurs might attend our in-
troductory session (Free) on how to set up 
dairy farm and plant on every 4thSaturday of 
Every month from 2 PM to 5 PM, Prior regis-
tration is must and for that contact our of-
fice. 
For more information please email on 
info@suruchiconsultants.com or contact at +91 
0120 4320845 

  60th Dairy Entrepreneurship Development 
Program (DEDP) at Suruchi Consultants, C-
49, Sec-65, Noida.  Date will be announced 
soon. 

For more information please follow the link:  

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/3_58th%20DEDP%20MAy_june_2019.pdf 

4th Practical Dairy Entrepreneurship Develop-
ment Program (PDEDP) at Suruchi 

Consultants, C-49, Sec-65, Noida, Dates will 
be announced soon. 

For more information please follow the link:  

http://www.suruchiconsultants.com/pageDown-
loads/downloads/train-
ing/9_14092019_PdEDP_brochure.pdf 

Dairy Startup Sensitization Program from 
farm to table in Noida. On 29th February, 
2020 
 

For more information please follow the link: 

http://www.suruchiconsultants.com/pageDown-
loads/downloads/training/8_21122019_DSSP.pdf 

Suruchi has launched Online Dairy Entrepre-
neurship Development Program (ODEDP). It 
is 12 weeks program. Registrations are open 
till 29th February,2020. 
Watch-
Video:https://www.youtube.com/watch?v=
5iS432VlGc8&t=42s 

For more information please visit on website 
http://skilldairy.com/ 

7th Regional Dairy Entrepreneurship Develop-

ment Program (RDEDP) Dates will be an-
nounced soon. 

https://www.suruchiconsult-
ants.com/pageDownloads/downloads/train-
ing/1_7th%20RDEDP%20Brochure.pdf 

Mandatory training “Food Saftey Supervisor” for 
dairy sector as per FSSAI is being organised  on 
25th & 26th of March 2020 .
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Indian News 

With 14-15% growth Amul finds it easy to reach 100000 crores by 2025 
DEC 31, 2020 

https://dairynews7x7.com/with-14-15-growth-annually-amul-finds-it-easy-to-reach-100000-crores-by-2025/ 

 
fter more than Rs 50,000 crore turno-

ver last fiscal, the current fiscal is shad-

owed by the pandemic. How has been 

the performance of Amul so far? 

Pandemic has not impacted food consumption. 

As far as food is concerned, whether you were 

eating out or at home, consumption is same. If 

you look at dairy, it is very important part of 

food. In the first three months more at home, 

you were cooking at home. In dairy, pandemic 

impact is positive. 

In dairy over all, only one third is organised, 

packed or branded and 2/3 is unorganised or 

unpacked. 

During the pandemic, a shift has accelerated 

from loose or unbranded to the packed seg-

ment because consumer is looking for hygiene 

and safety aspects. Earlier shift was taking place 

at the rate of 6-7%, during pandemic it has dou-

bled or tripled in some categories. 

Like in case of paneer, cheese, ghee or milk in-

stead of buying loose, people preferred buying 

packed. Also consumers are buying for home 

consumption as ingredients. Paneer, cheese, 

even condensed milk, chocolate. Earlier same 

consumption, the institution buyer or HoReCa 

buyer was not buying the best product or 

brand, they were buying the cheapest brand. 

When you buy it yourself you will buy the best 

brand, which you perceive is made out of pure 

ingredients. Also, which is available and afforda-

ble. In brands, the trustworthy brand. 

Amul meets all these four criteria – it is trust-

worthy, only pure ingredients not synthetic, it is 

affordable and it was available. 

Overall in our consumer product, during pan-

demic, growth has been around 15-20%. In case 

of chocolate it doubled, for paneer 60-70%. In 

spite of HoReCa sector nil growth, first two 

months zero, then gradually started increasing 

month after month, today it is -30%, which will 

explain. More than that has covered by the con-

sumer products segment. So our sale in con-

sumer products is plus.  We have suffered in 
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HoReCa as well as commodity business. We got 

16-17% more during the pandemic as small 

players were not buying milk. That extra milk 

we converted into commodities like SMP, white 

butter and that stock we were holding as the 

market had gone down, now market has started 

looking up. Overall we are getting the same vol-

ume. In 4-5 months we will cover up with nor-

mal growth. 

So it will be beyond last fiscal turnover, this 

time? 

Yes, it will be beyond the last fiscal year, defi-

nitely. 

The ice cream sector, especially, has taken a se-

vere beating. What kind of losses have been 

recorded? What has been done to recover the 

deficit? 

During March-April they were minus by 85%, 

then 60%, then 50%. Last month it was 5-10% 

more than the previous fiscal. Whatever loss 

has happened you cannot recover. Because 

March-April-May-June we sell 60% of ice cream 

that we lost. Overall, in ice cream the business 

in financial year has been down by 30%. But 

what we did is in the first 4-5 months we 

started using them for distribution of our other 

products – dairy products and fresh products. In 

plants also we do not have exclusive ice cream 

plants. For Amul, loss of ice cream is not a busi-

ness loss. But exclusive ice cream players have 

suffered. That cannot be recovered, loss is 

gone, consumption is gone. We used the same 

supply chain for other products. But for other 

players selling only ice cream it is not possible. 

Apart from the sales drubbing due to continu-

ous lockdowns, the industry is suffering due to 

Covid-19 protocols such as social distancing and 

50% attendance norm. What has been the ex-

perience of Amul in this regard? 

Lockdown was declared on March 24 but on 

March 12 itself we have started communicating 

to our supply chain partners regarding the 

safety measures one has to take specially in 

18,500 village coop societies at milk collection 

centres, where we have 36 lakh farmers coming 

twice in a day to pour milk. Like social distanc-

ing and also sanitisation we started taking care 

of all these. Because milk was exempted noth-

ing stopped all the field factory and warehous-

ing people were coming 100% and doing their 

duty. You can’t do this or pack the product sit-

ting at home or work from home. Only people 

who are doing accounting and billing job can 

work from home. Our head office did not stop 

for a single day. We were working in the office 

only every day. 

During Covid we started compensating the peo-

ple with extra wages and incentives. We started 

paying 20% more wages or incentives whether 

it was a transporter, distributor, retailer, 

worker… everyone. Food also, three times lan-

gar was there. I don’t think we had to force any-

body. Everybody says this is the time when the 

nation needs you for uninterrupted supply, than 

just job. So everybody did their best. 

During lockdown, you have launched 33 new 

products like haldi doodh, tulsi doodh and pan-

chamrit. How are the new launches doing 

across the country? 

We are launching every month 2 ½ products. 

We were sitting at office only so we could come 

up with conceive, develop, analyse and launch 

these products. The response was good. Haldi 

doodh, tulsi doodh etc. is a niche segment and 

doing good. 

What have been the supply chain and other re-

lated challenges during the lockdown period? 

In regard to supply chain, first was communi-

cating, milk exempted so farmers were commu-

nicated that milk will be procured and paid the 

same price and all the transporters communi-

cated, all the approvals were taken saying milk 

is exempted so you have to allow these people. 

State to state rules were different, we had to 

talk to local collectors, police heads. We have to 

see to it that our associates come to work espe-

cially our packaging suppliers, we have to en-

sure that their plants are also exempted. We 



have to speak to various collectors, Ministry of 

Home Affairs, milk or milk products hence need 

to be allowed, basically coordination. 

You have plans for edible oil, potato processing, 

ready-to-eat, frozen foods and more. Elaborate. 

Our main focus will be milk, milk and milk. We 

started buying so that with our intervention 

they get better price. But we have India’s big-

gest most celebrated frozen supply chain and 

also found that our farmers who are supplying 

milk can also grow potatoes or other things. We 

have been working on frozen potato for last 

two years and got very good response. Putting 

our own plant at Rs 100 crore in Banaskantha 

district where lot of good quality potatoes are 

grown. 

India being the world’s largest importer of edi-

ble oil, what difference are you planning to 

make to this? With potato processing, do you 

have plans for potato products like chips and 

more? 

We have only the frozen category. We are into 

frozen category as that is our core competence 

and advantage. In frozen products we have po-

tatoes and frozen dairy based products such as 

paneer samosa and paneer parantha. In edible 

oils, we have launched 4-5 types. Already we 

have taken over edible oil plant of a local coop-

erative. We are running it and selling it within 

Gujarat. 

Give us details on your new plants and product 

launches and the investment plan for the same 

in the future. 

Investment and new products is a continuous 

exercise. Every month we come up with three 

new products, it is continuing but during com-

ing time our emphasis is on launching new fresh 

products. Now we are coming up with lot of 

fresh sweets and bakery and products also. Lot 

of beverages we have launched like Amul Selt-

zer. These are the new products we are focus-

sing on right now. We are setting up new plants 

in Kolkata, Varanasi, Delhi, Andhra. In Gujarat, 

India’s biggest plant at an investment of Rs 500 

crore at Rajkot. Every year Rs 600-800 crore in-

vestments in new products and this will con-

tinue. 

Amul is likely to hit the magic figure of Rs 1 lakh 

crore in 5 years. How this will be possible? 

What kind of vision you have for the company 

in regard to sales in India and abroad? 

Our turnover in 2010 was Rs 8,000 crore al-

ready multiplied, growing at the rate of 14-15% 

so getting one lakh crore in five years is not a 

big problem. Our business is increasing and we 

have to work on 3E strategies; Expansion and 

procurement within and outside Gujarat; Ex-

pansion with Rs 600-800 crore investment 

across India; and Expansion in our distribution 

network where we are opening new offices. 

Last week we opened at Leh. We have a mod-

ern set up at Leh for all our products and pene-

trate into Leh and Ladakh. 

As far as exports are concerned, we are doing 

Rs 700-800 crore investments. We are the larg-

est exporters of dairy products in India. 

Generally, when it comes to export it is a known 

fact that India’s exports are minuscule com-

pared to its imports. Elaborate. 

India is world’s largest market, fastest growing 

market only 1/3 is organised so maximum po-

tential for the world in India. 

Tell us about your R&D, innovations and collab-

orations in this regard. 

We have a separate R&D department. We have 

82 plants and people here work on it. We come 

out with innovations in all categories. We 

launched Amul Seltzer – cola with juice and 

milk. We have lot of innovations and developing 

a continuous exercise. We do not have any col-

laborations. 

What you think about the protests by farmers 

against the three farm laws? 

One has to understand and appreciate farmers 

are concerned with their livelihoods. Disparity 

between rural and urban income is increasing 

day by day. Farmers are not getting a good deal. 

I feel this free market is a good deal for the 



farmers like milk. Farmers can sell and buy from 

anybody just like milk. Clear communication has 

to be there. There are people involved who are 

going to lose lot of money so they are instigat-

ing the farmers. Overall liberalisation is a good 

step like we have done in case of industry in 

1991 and in case of dairy long, long time ago. 

We have to explain and get things done. 

 

 

Six month extension for Amul MD RS Sodhi 
31 Dec. 2020 

https://indifoodbev.com/industry-news/six-month-extension-for-amul-md/#:~:text=The%20Hindu%20Busi-

ness%20Line%20reports,Amul%20brand%20of%20dairy%20products. 

he Hindu Business Line reports that 

Amul managing director RS Sodhi has re-

ceived the nod of approval for a 6-

month extension from the board of directors of 

the Gujarat Cooperative Milk Marketing Federa-

tion Limited (GCMMF). GCMMF is the owner of 

the Amul brand of dairy products. 

The decision was announced on 16 December 

2020. It is reported that the GCMMF Board was 

considering the extension from the beginning of 

December rather than opting for finding a suita-

ble successor. There is no confirmation, how-

ever, if a special committee would be set up in 

the mean time to search for Sodhi’s successor. 

During Sodhi’s tenure, Amul strengthened its 

position in the global food market with a five-

fold increase in turnover from Rs 8,005 crore in 

2009-10 to Rs 38,542 crore (approximately US$ 

5.2 billion) in 2019-20. Sodhi now expects 

Amul’s turnover to cross the golden milestone 

of Rs 1 Lakh crore (approximately US$ 14.5 bil-

lion) by 2024-25, the financial daily reports. 

 

 

 

Dairies hike milk prices, cite shortage 
December 31, 2020 5:29:15 am 

https://indianexpress.com/article/india/dairies-hike-milk-prices-cite-shortage-7127073/ 

 
ncreased demand and a shortage in milk 

has seen dairies increasing their farmers’ 

milk procurement prices. Milk farmers in 

most parts of the state are now commanding 

prices between Rs 25-26 per litre for their milk 

with 8.5 per cent solid-not-fat (SNF) and 3.5 per 

cent fat, which dairies say is expected to con-

tinue for days to come. 

On Saturday, the Pune district cooperative milk 

producers union– the dairy which retails dairy 

products under the brand name, Katraj– an-

nounced an increase in their procurement price. 

Vivek Hindurao Kshirsagar, managing director of 

the dairy, said this hike was in response to the 

shortage in milk procurement. “At present, we 

have a 10 per cent dip from our normal 2.5 lakh 

litres per day collection,” he said. While supply 

has dipped, he said demand has picked up, as 

life has almost returned to normal due to the 

government relaxing lockdown restrictions. 

T 
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“We expect this situation to remain for days to 

come,” he said. 

Ironically, the dip comes when dairies normally 

report excess milk production in what is called 

the flush period. Between October and March, 

animals increase their milk production, thanks 

to easy availability of water and green fodder. 

Once summer sets in, animals reduce their lac-

tation due to stress on water and fodder, which 

corresponds to the lean period in the sector. 

However, this year, the flush is yet to start, 

leading to dairies feeling the pinch. Dasrath 

Mane, chairman and managing director of Inda-

pur Dairy and Milk Products Ltd — popularly 

known as Sonai dairy– said this was mainly due 

to floods and excess rains reported from various 

parts of the country and the state as a whole. 

“We feel the flush has been delayed by over a 

month,” he said. Sonai dairy has also started 

paying their farmers Rs 26 per litre as their pro-

curement price. 

The Covid-induced lockdown had severely af-

fected the dairy industry, with farmers report-

ing very low procurement prices of Rs 18-20 per 

litre. This was mainly due to a slip in demand as 

sweet shops, tea shops and canteens etc re-

mained closed. Following the easing of re-

strictions, things have almost returned to nor-

mal, causing demand also to normalise. 

Mane however negated any dip in collection, 

and points that his dairy still reports a normal 

collection of 20 lakh litres per day collection. 

Commodity prices like skimmed milk powder 

(SMP) and white butter have firmed up, which 

has seen dairies trying to corner as much milk 

as possible, he added. Dairies convert excess 

milk in SMP and white butter, which are trada-

ble commodities. At present, domestic SMP 

prices are between Rs 190-210 per kg, while 

white butter price is around Rs 285 -290 per kg. 

“Barring some cooperative dairies who have 2 

lakh tonnes of SMP and 1.15 lakh tonnes of 

white butter, most dairies are running low on 

them. So, they have signalled farmers for more 

milk by increasing procurement prices,” he said. 

The present procurement prices, Mane said 

would continue for at least a month. 

At the international level, SMP prices have 

firmed up, with Global Dairy Trade the online 

auction platform of New Zealand’s cooperative 

giant Fonterra reporting December 15 contracts 

closing at $2,930 per tonne. 

 

 

 

Karimnagar Dairy turnover crosses ₹343 crore in last financial year 
DECEMBER 30, 2020 23:34 IST 

https://www.thehindu.com/news/national/telangana/karimnagar-dairy-turnover-crosses-343-crore-in-last-finan-

cial-year/article33457394.ece 

he Karimnagar Milk Producer Company 

Limited albeit Karimnagar Dairy has 

emerged as the number one dairy in 

Telangana State by striving hard for the eco-

nomic empowerment of the milk producing 

farmers and providing quality milk and milk 

products to customers, said Karimnagar Dairy 

chairman Ch. Rajeshwara Rao. 

The Karimnagar Dairy conducted its ninth gen-

eral body meeting on Monday by adhering to all 

COVID norms. Speaking on the occasion, the 

chairman said that the Dairy tops in the State by 

implementing several welfare schemes for milk 

farmers as well as milching animals. Giving de-

tails about the welfare schemes, he said that 

they had distributed Kalyanamasthu (gold and 

silver ornaments for the marriage of girl child of 

the farmer) to 760 milk producing farmers 

worth ₹86 lakh. 

Stating that Karimnagar Dairy had crossed a 

turnover of ₹343.60 crore during the year 2019-

2020, he said that the Dairy earned profit of 

T 
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₹1.08 crore till March 2020. Reiterating that Ka-

rimnagar Dairy was following the footsteps 

shown by Milkman of India Dr. Verghese Kurien, 

he said that they were making strides on all 

fronts by launching ‘white revolution’ (milk pro-

duction) in the integrated Karimnagar district by 

distributing milching animals and buffaloes to 

increase the animal population. 

Explaining about the Corporate Social Responsi-

bility (CSR) programmes, he said that they had 

been distributing milk to orphanages and but-

termilk packets to devotees visiting Sri Raja Ra-

jeshwara Swamy Devasthanam during the Shiv-

arathri jatara, Sri Ramachandra Swamy devas-

thanam in Illandakunta mandal during the Srira-

manavami celebrations and also to the Traffic 

police during the summer season all worth over 

₹5 lakh. 

During the last financial year, the dairy had dis-

tributed ₹50.50 lakh compensation at the rate 

of ₹50,000 each to the bereaved families of 101 

milk producers who died of various reasons. 

They had distributed ₹9.96 lakh worth scholar-

ships to children of milk producers and merit 

scholarships worth ₹1.15 lakh to bright students 

of the farmers. 

With regard to the ambitious milk producers’ 

old age pension scheme called ‘Paalanidhi’, he 

said that they had raised a total of ₹43.67 lakh, 

which includes ₹15.89 lakh farmers’ contribu-

tion, ₹11.88 lakh contribution by respective 

milk procurement institutions and dairy contri-

bution of ₹15.89 lakh during 2019-20. 

The Dairy was also providing financial assistance 

of ₹5,000 as funeral expenses to the milk pro-

ducers and providing 50% subsidy for animal in-

surance. It is frequently conducting veterinary 

health camps for milching animals and provid-

ing fodder seed on subsidy. 

On this occasion, K. Ravi from Rasoolpalli village 

of Bheemadevarapalli mandal and E. Padma 

from Muthyampet village of Mallial mandal 

have been elected as new directors. Dairy man-

aging director P. Shankar Reddy, advisor V. Han-

umantha Reddy and other directors were also 

present. 

 

 

Dairy Products Brand 'Milk Magic' Penetrates in Indian B2C Domestic Market 
Mon, 28 December, 2020 

https://in.news.yahoo.com/dairy-products-brand-milk-magic-104206977.html 

hopal, Madhya Pradesh, India 

(NewsVoir) ⦁ Milk Magic is a dairy prod-

ucts brand by Jayshri Gayatri Food 

Products (JGFP) ⦁ JGFP is a leading B2B manu-

facturer & supplier of dairy products in the In-

dian domestic market and exports to over 20 

countries globally ⦁ Pandemic imposed lock-

down and PM Modi’s ‘Vocal for Local’ campaign 

played out for the brand’s foray into the domes-

tic B2C market  Jayshri Gayatri Food Products 

(JGFP), one of the leading dairy product manu-

facturers in the Central India, has now forayed 

into the B2C Indian domestic market with its 

dairy products brand ‘Milk Magic’. The company 

has a strong foothold in the B2B segment of the 

domestic as well as the export markets over the 

years. 

Constantly delivering to the high-quality stand-

ards of the export markets and an overwhelm-

ing acceptance from the global consumers, JGFP 

saw a huge potential of penetrating in the In-

dian domestic consumer market with a wide 

product basket under its brand ‘Milk Magic’ in 

the states like Madhya Pradesh, Chhattisgarh, 

Rajasthan, Orissa and Telangana among others 

in the first phase. 

The product range includes the fresh and frozen 

varieties of Paneer, which is one of their most 

popular product offerings, Butter - salted & un-

salted varieties, Pure Ghee variety, assortment 
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of Cheese, Khoya, and Indian sweets such as 

Gulab Jamun, Rasgulla, Rasmalai and Kaju Katli. 

Speaking about the foray in the domestic B2C 

market, Mr. Kishan Modi, Managing Director, 

Jayshri Gayatri Food Products (JGFP), expressed, 

“The household demand for dairy products saw 

an exponential rise due to the pandemic led 

lockdown imposed in India. However, due to 

the supply chain interruptions many national 

brands were unable to fulfil this heightened B2C 

demand. We saw this as a huge opportunity to 

penetrate our dairy products range in the B2C 

domestic market as the consumer was now 

open to try out local/regional brands that were 

easily accessible to them during this period.” 

“JGFP has been producing hygienic and high-

quality dairy products acceptable in the over-

seas markets for over seven years. We were 

confident that the Indian consumers will like 

our products and as anticipated we started to 

get repeat orders,” he further added. 

Milk Magic will be subsequently launched in 

Karnataka, Tamil Nadu and Kerala and later in 

phase 3, it will entre Maharashtra, Gujarat, Pun-

jab, Jammu & Kashmir, Uttar Pradesh, Himachal 

Pradesh and North Eastern states as well. The 

company has robust plans to build its own dis-

tribution channel with hubs at each City fol-

lowed by retailing outlets. 

The state-of-the-art dairy products manufactur-

ing facility at Sehore - Madhya Pradesh, one of 

the best wheat cultivation regions of rural India, 

presently processes 4 lacs litres of milk per day 

to produce high-in-demand dairy products such 

as fresh and frozen varieties of Paneer (25 MT 

capacity), Butter (30 MT capacity), Whey Pow-

der (15 MT capacity), Cheese variants (20 MT 

capacity) and Skimmed Milk Powder (30 MT ca-

pacity) on a daily basis. 

Jayshri Gayatri Food Products is committed to 

manufacturing world class food products and 

continuously upgrades technology to innovate 

and upgrade facilities as well as standards. The 

manufacturing facilities follow stringent pro-

cesses to ensure that quality of product is main-

tained to match global standards. They follow a 

thorough food safety management system and 

adhere to all statutory and legal compliances. 

Quality checks are done as routine at the time 

of receiving raw material, during process of 

manufacturing and of finished goods before dis-

patch. The supply chain is constantly upgraded 

and updated with communication regarding 

food safety to ensure the last mile of customer 

connect doesn’t faulter any guidelines. 

The company has received all important certifi-

cations mandatory for domestic and global mar-

kets. Some of these certifications include ‘Food 

Safety Management System Standard of ISO 

22000: 2018’, ‘Quality Management System 

Standard of ISO 9001: 2008’, Export Inspection 

Council of Indian Ministry of Commerce & In-

dustry, Govt. of India, Certificate of Approval of 

Quality for Export of Milk Products, HALAL Cer-

tification and Kosher Certification. 

In its endeavour to produce hygienic and high-

quality dairy products (taste, aroma & nutritive 

value) JGFP continues to invest in latest tech-

nology of global standards. The company is set-

ting up another new plant with modern dairy 

equipment for manufacturing of Salted Table 

Butter (2 MT Per Hour capacity), Mayonnaise (1 

Ton Per Hour capacity), Table Margarine (1 Ton 

per Hour capacity), along with a Cold Storage 

with 800 BPD capacity. 

The growing demand for different dairy prod-

ucts in India is expected to provide an oppor-

tunity to expand a range of value-added prod-

ucts. The company continues to focus on mod-

ern processing techniques, building a modern 

supply chain, and marketing infrastructure for 

delivering high quality requirements. 

About Jayshri Gayatri Food Products (JGFP) 

Jayshri Gayatri Food Products (JGFP) is the lead-

ing manufacturer of dairy products started in 

2013 by Mr. Kishan Modi who started this en-

trepreneurial journey by setting up a state-of-



the-art Dairy products manufacturing facility in 

Sehore - Madhya Pradesh, one of the best 

wheat cultivation regions of rural India. 

JGFP has established its exports business to 

Middle East - Dubai, Kuwait, Oman, Qatar, Shar-

jah, Bahrain and many South East Asian coun-

tries like Hong Kong, Singapore, Malaysia, Ja-

pan. JGFP has also been extremely successful in 

developing many co-branded dairy products 

with well-known multinational brands in the 

Middle East and Asian countries. Furthermore, 

JGFP has been exporting its array of products 

under the brand names ‘Milk Magic’ and ‘Inde 

Chefs’ to countries such as the USA, New Zea-

land, Egypt, Jordan, Sri Lanka, and Mauritius. 

Jayshri Gayatri Food Products takes immense 

pride in being the exclusive dairy products sup-

plier to global brands in International Markets 

such as McDonald, Domino’s, Subway and In-

dian domestic market majors like ITC, Britannia, 

Anik Dairy, Vadilal, Top N Town, Kwality Wall's, 

Tasty Bytes, Vista Food, Vimal Agro, Sanjeevani 

Agro Food among many other national and re-

gional brands across the country. 

In 2020, Jayshri Gayatri Food Products (JGFP) 

has forayed into domestic B2C market in India 

with dairy products under its brand ‘Milk 

Magic’. 

 

 

India News | Gwalior Dairy Operator Fined Rs 10,000 for Buffalo Dung on Road 
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walior (Madhya Pradesh) [India], De-

cember 28 (ANI): In an interesting turn 

of events, the owner of a buffalo found 

himself poorer by a sum of Rs 10,000 after the 

Gwalior Municipal Corporation penalised him 

for the animal depositing dung on a newly 

cleaned city street. 

An official from the Municipal Corporation, 

Manish Kanaujia said, "Cleaning work is in pro-

cess at various places in the city. We are fining 

those who are spilling waste on roads and at 

other places in the city. We are also educating 

them on cleanliness." 

"Yesterday, some work was going on a road. Be-

tal Singh's buffaloes were roaming on the road 

and despite being told he failed to do anything 

to keep his animals off the roads. We were then 

directed to act against him and a fine of Rs 

10,000 imposed on him." 

The dairy operator Betal Singh cooperated and 

coughed up the fine, the corporation official 

said. (ANI) 

 

 

 

 

 

 

 

 

 

 

 

 

G 

https://www.latestly.com/agency-news/india-news-gwalior-dairy-operator-fined-rs-10000-for-buffalo-dung-on-road-2235338.html
https://www.latestly.com/agency-news/india-news-gwalior-dairy-operator-fined-rs-10000-for-buffalo-dung-on-road-2235338.html


Amul eyes Rs 20k Crore market from Loose to packaged milk products 
DEC 28, 2020 
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hile Amul has been in the news for 

new launches, the brand has latched 

on to a COVID era trend of consum-

ers choosing packaged milk, ghee, paneer, dahi, 

etc. over loose alternatives. 

Dairy major Amul has been in the news primar-

ily because of the dozens of new launches over 

the last several months. Most notable among 

them is probably the brand’s “immunity and hy-

giene” which includes packaged Panchamrit, 

haldi ice cream, tulsi doodh, camel milk pow-

der, and even immunity boosting chocolate. 

While Amul has been actively riding the immun-

ity wave, the brand is also looking at a longer 

term shift – from consumption of loosely sold 

dairy products to packaged dairy brands. But 

what sets Amul apart here is the scale of oppor-

tunity, which Jayen Mehta, senior general man-

ager, planning and marketing, GCMMF (Amul’s 

owner cooperative), terms as ‘low-hanging 

fruit’. 

 

Mehta says that the trend of eating immunity 

boosting, safe and healthy food is not just about 

eating products with ‘immunity’ branding. “It’s 

a tectonic shift in the attitude of the consumers 

towards pure, natural and healthy food availa-

ble at an affordable price. It’s a once in a life-

time opportunity for a brand like ours.” 

Amul is banking on the trend of consumers 

shifting from unorganised/loosely sold dairy 

products towards organised brands, which offer 

a promise of hygiene and good quality. This af-

fects dairy-based product segments like milk, 

ghee, paneer, mithai, curd and buttermilk. 

India produces around 50-55 crore litres of milk 

daily. Close to a third of the total production is 

retained by the farmer-producers themselves. 

Of the rest which flows into the market, 10 

crore litres goes to organised players. 

India’s organised/branded dairy market is val-

ued at Rs 2 lakh crore ($270 billion). Amul alone 

commands around 25 per cent (or Rs 50,000 

crore/$67.5 billion) of the organised/branded 

market. 

40000 Crore opportunity 

Mehta says that the unorganised business to-

gether accounts for Rs 4 lakh crore to Rs 5 lakh 

crore ($540 billion to $675 billion). That way, 

even with a 10 per cent conversion (from unor-
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ganised to branded), the opportunity for organ-

ised players could be worth well over Rs 40,000 

crore ($54 billion). 

Mehta suggests that half of the newfound mar-

ket worth Rs 20,000 crore ($27 billion) presents 

an opportunity for Amul, driven by its reputa-

tion, consumer trust and strong national pres-

ence. 

He mentions that the conversion trend is more 

pronounced in India and slices it in four distinct 

shifts: 

a. From loose to packaged 

b. Commodity to brand 

c. Unbranded to branded 

d. Local/regional brands to trustworthy and re-

puted national brands 

However, milk and milk-based products figure 

in the list of mass consumption items, and have 

been traditionally consumed across geographies 

and socio-economic strata. The unorganised/lo-

cal players play a stronger role in smaller towns 

and rural India. 

Packaged milk market everywhere 

Mehta says that the demand for packaged dairy 

is appearing from all markets – urban and rural. 

“It depends on the nature of products these 

markets consume. However, we are seeing 

huge growth in all SKUs (stock-keeping units) of 

milk powders and packaged milk in most mar-

kets. Sweets, and even chocolates, are witness-

ing growth in multiple times of the previous 

year’s base.” 

Amul is trying to get the act together to make 

the most of the surge in demand over the last 

several months of the COVID pandemic. Apart 

from investing in heavily advertising to create 

brand awareness, the brand has also been 

opening new plants and ramping up distribu-

tion. “The faster we migrate, we will get as-

sured growth in the long-term,” Mehta says. 

The brand has opened five new product pro-

cessing plants over the last several months. One 

each in Srinagar (in Jammu and Kashmir), Balia 

(in Uttar Pradesh) and Rudrapur (in Uttarak-

hand), and two new plants in Punjab (in 

Khamanu and Bhatinda). 

New opportunities in sales location 

The Anand, Gujarat based dairy brand has also 

been opening sales branches in new markets 

like Leh, Solapur, Mehsana, Bhopal and Mysore. 

It has opened over 1,500 Amul parlours (brand 

outlet) in the last few months, while appointing 

1,000-plus new distributors in towns with popu-

lation of 10,000. This expansion is further sup-

plemented with a special drive for rural distri-

bution of fresh products, ice cream and other 

dairy items. 

Amul Parlour 

“The consumers have realised the importance 

of food during the pandemic, and good and 

packaged food items from trusted brands have 

come to the fore. It is said that it takes 60 days 

to build a habit and imbibe new behaviour. We 

have seen this steady conversion over the last 

nine months and, hence, it is an irreversible 

trend now.” 

“Amul is available across the country and is also 

affordable. It meets all the criteria of customers 

– it is trustworthy, available, visible and an af-

fordable brand of choice for the future,” Mehta 

signs off. 
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owever, the US wanted India to import 

farm and dairy products of equivalent 

amount ($6-6.5 billion) to restore the 

GSP benefits. 

A “limited” trade deal between India and the 

US, which was on the verge of conclusion be-

fore the US Presidential polls last month, is un-

likely to see the light of the day at least before 

the second half of 2021, a source told FE. 

The deal was expected to cover an annual 

goods trade of about $13 billion, or roughly 15% 

of the bilateral shipments (in FY20). “With Jo-

seph Biden at the helm of affairs in the US, 

there would be a fresh review of the deal. It 

may be pushed back to the second half of the 

next year, or even further,” the source said. 

“However, the good thing is that the scope of 

the deal can be expanded in this process to in-

clude more products,” he added. Despite differ-

ences over offers, both India and the US negoti-

ated the mini deal for months, before the 

American election purportedly slowed down 

the process. The US was the largest single mar-

ket for India, with goods exports worth $89 bil-

lion in FY20. This deal was expected to be fol-

lowed up with talks for a free trade agreement 

(FTA). 

Mini Deal in progress 

At an event this month, US Trade Representa-

tive Robert Lighthizer said while both the sides 

were not far away from the mini deal, “keeping 

in mind obviously we have a political change go-

ing on over here… that is going to be a bit of a 

set back”. “…there is going to be some change 

and my guess is that it will slow things up,” he 

added. 

 
FE had first reported on November 18 that the 

deal would be delayed, as the new administra-

tion could review even the settled issues. 

Under the “limited” deal, India has been push-

ing the US for a complete restoration of duty 

benefits for it under the so-called Generalised 

System of Preferences (GSP). This will mean 

duty-free Indian exports of $6-6.5 billion a year 

(but the potential tariff forgone by the US was 

only $240 million in 2018). 

However, the US wanted India to import farm 

and dairy products of equivalent amount ($6-

6.5 billion) to restore the GSP benefits. New 

Delhi was willing to grant greater access in farm 

items, including cherries, alfalfa hay and pork, 

but was reluctant to pledge farm/dairy imports 

in such high volumes without reciprocity. In-

stead, it wanted to buy other American goods, 

mainly oil and manufactured products. 

Importing Dairy and poultry is a challenge 

Also, as sources had earlier told FE, India might 

consider opening up its dairy and poultry sec-

tors partially if it got a good deal from the US in 

textiles and garment and pharmaceuticals. In 

garments, for instance, the US import duties for 

India currently range between as much as 

16.5% and 32%. 

India is learnt to have offered to reduce tariffs 

on high-end bikes like Harley Davidson and 

sweeten its initial offer on easing price caps in 
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medical equipment. India was also willing to re-

solve certain non-tariff measures, such as certi-

fication process for some dairy products. 

However, the US was still unimpressed and its 

focus of negotiations, before the American elec-

tion, increasingly shifted to selling more farm 

goods to India. 

For its part, New Delhi has been critical of strin-

gent US patent protection laws and various 

steps by the Food and Drug Administration 

(FDA), which have dented India’s exports of 

pharmaceutical products. This is among the im-

portant non-tariff barriers that India wants the 

US to remove. 

In September, commerce and industry minister 

Piyush Goyal had said Lighthizer and he had 

agreed that “we can look to finalising (the lim-

ited deal) before the (US) election, or otherwise 

soon after the election”. 

The importance of an India-US FTA, or at least 

this limited deal, has grown after the conclusion 

of the China-dominated RCEP pact in Novem-

ber. India pulled out of the RCEP talks, as it be-

lieved no deal was better than a raw deal. 
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uddled around a dug up pit, scores of 

men were seen holding up big cans 

and pouring milk, curd and desi ghee 

(clarified butter), totalling 11,000 litres, for the 

foundation ceremony of Devnarayan temple to 

be constructed in Ratlai region of Jhalawar dis-

trict on Saturday. 

“We collected 11,000 litres of milk, desi ghee 

and curd from the Gujjar community members 

and even others for the foundation ceremony 

of the Devnarayan temple as a mark of rever-

ence for deity Lord Devnarayan,” said spokes-

person of the temple construction committee 

Ramlal Gujjar. 

Out of the 11000 litres, there was 1500 litre of 

curd and 1 quintal of desi ghee while rest was 

milk and its total cost was nearly Rs 1.50 lakh, 

he said. 

We had appealed to the Gujjar community 

members a day before the ceremony and the 

people gave generously, he said. 

When asked if it is a mandatory tradition of the 

Gujjar community to pour milk for such ceremo-

nies, Ramlal said that it is not compulsory but it 

has been done a few times in the past as well. 

He maintained it was nothing in comparison to 

what lord gives us. 

“It is not at all a waste as in Gujjar community 

we pour some milk on deity Devnarayan as it 

protects our cattle,” said Ramlal on being 

quizzed if the exercise did not seem like a gar-

gantuan waste of resources. 

We owe everything to the lord so we donated 

milk products to him for the foundation cere-

mony, he said. 

The temple, being built at a cost of Rs 1 crore, 

will be ready in two years. 
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Illegal dairy business flourishing in Jaipur despite HC directive 
Dec 26, 2020 
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AIPUR: Despite orders by the Rajasthan 

high court , illegal dairies are flourishing in 

the city. The recent tussle between both 

the mayors of Jaipur Municipal Corporations 

has put this issue to the fore again. 

Around ten years ago, the high court had or-

dered to shift the milk dairies to city outskirts. 

An owner having more than two cows will be 

considered running a dairy. According to an es-

timate, over 50 such dairies are functioning in 

the city. 

The dairy owners were also given plots outside 

the city, but when they found that moving out 

of the city was not economically viable, most of 

them returned. 

Anita Gurjar (name changed), a dairy owner, 

said, “It is convenient for us to run our business 

from the city. We are within reach of the people 

and it is convenient for the cattle owners as 

well. People in the city give fodder to the cows 

as charity. Moreover, not everyone was allotted 

land during that time.” 

Many drives were initiated by the JMC officials 

to remove these cattle owners from the city. 

However, there have been many allegations 

that the officials themselves were in connivance 

with the dairy owners. “JMC officials are hand 

in gloves with the dairy owners and for some 

monetary benefit they let go off the dairy own-

ers. That is the reason that despite cows being 

kept right on the streets by many dairy owners, 

especially in the Walled City , JMC officials ig-

nore them,” said a JMC official who wished not 

to be named. 

Mayor Somya Gurjar, who took action on the 

functioning of illegal dairies in Katewa Nagar, 

also raised questions on the functioning of the 

JMC officials. White strips were found tied in 

the legs of the cows in Katewa Nagar. According 

to a JMC Greater official, these white strips 

were an identification that these cows belong 

to a particular owner looking at which JMC ani-

mal husbandry workers would not seize them. 

 

 

Amul spreads 1200 crore fresh investment from Gujarat to Kolkata 
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ilk processing facility to be set up in 

Rajkot in Gujarat, Kolkata to meet in-

crease in demand 

Dairy major Gujarat Cooperative Milk Marketing 

Federation Ltd (GCMMF), which markets Amul 

brand of food products, has lined up fresh in-

vestments to ramp up capacities in major mar-

kets including Kolkata and Andhra Pradesh be-

sides its strong-hold Gujarat. 

The Federation is set to invest over ₹1,200 crore 

towards additional milk processing and value-

addition capacities in these regions in the next 

two years. 

Of the said investments, GCMMF will invest 

about ₹250 crore for processing facility in Kol-

kata with a capacity of 10 lakh litres per day 

(LLPD), while it has planned about ₹450-500 
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crore investments for milk processing facility in 

Rajkot in Saurashtra. In North Gujarat, it is set-

ting up additional dairy products’ processing ca-

pacities with an investments of ₹600 crore. RS 

Sodhi, MD, GCMMF, said that new investments 

will come up in Rajkot and Banaskantha in Guja-

rat and Kolkata to augment additional milk pro-

cessing capacities as the demand is growing for 

the packaged branded dairy products. 

Increased demand 

“Even during the Covid-19 lockdown, we have 

witnessed growth in dairy products consump-

tion. However, there is an adverse impact on 

HoReCa segment, where the demand is down 

by about 30 per cent. But overall consumer de-

mand in most markets has recovered,” he said. 

Amul had earlier announced its plans to invest 

about approx ₹1,500 crore over the next two 

years. 

Valamji Humbal, Vice-Chairman of GCMMF and 

Chairman of Sarhad Dairy, said that capacity ad-

dition in Rajkot will be a big push for the re-

gion’s dairy farmers, who have to transport the 

milk to Gandhinagar for processing. 

Transport costs 

“The Saurashtra region produces milk to the 

tune of about 35 lakh litres per day, of which 

about 10-12 LLPD or so gets processed at the lo-

cal processing centres, whereas a large quantity 

of about 20-25 LLPD has to be transported to 

Gandhinagar’s Mother Dairy for further pro-

cessing. This involves transport costs as well as 

wastage, additionally due to 12-hour travel, the 

milk quality also gets impacted,” said Humbal. 

“This will mean improved margins for the dairy 

farmers,” he added. 

“In order to overcome these challenges, we are 

setting a processing facility in the centre of 

Saurashtra region. In the next few months, that 

will be finalised,” he said. 

Amul is also aggressively expanding its presence 

in Eastern markets, including Kolkata, North-

East and Andhra Pradesh. Andhra Pradesh has 

milk production almost similar to Gujarat and 

the State government has also extended its sup-

port to Amul for developing “Amul-model” of 

cooperative dairying in the State. 

 

 

Ludhiana MC submits proposal to shift dairy units out of city 
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he high-powered committee chaired by 

mayor Balkar Sandhu has sent a new 

proposal to the state government which 

states that owners of dairy units have agreed to 

shift out of the municipal corporation limits 

with certain conditions regarding change of 

land use (CLU) of the sites where the dairy com-

plexes are currently located. 

In October, the committee had recommended 

that the dairy units should not be shifted from 

the city, and the existing dairy complexes be up-

graded to stop dumping of waste in the Buddha 

Nullah. 

A meeting of the committee was held at the 

mayor’s camp office on Friday in which deputy 

commissioner Varinder Sharma and MC com-

missioner Pardeep Sabharwal also took part. 

It has been proposed that a certain portion of 

land owned by farmers in dairy complexes be 
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transferred to Greater Ludhiana Area Develop-

ment Authority (GLADA) to develop commercial 

pockets, while the rest will remain with farmers, 

and the land use be changed to commercial cat-

egory. 

Sandhu and cabinet minister Bharat Bhushan 

Ashu and his relatives also own dairy units in 

the Haibowal dairy complex. 

“The proposal was also discussed with principal 

secretary of the local bodies department AK 

Sinha during his recent visit to the city. If the 

government accepts the latest proposal then 

we will proceed with planning the entire pro-

ject,” Sandhu said. 

The project to shift the dairy units at Haibowal 

and Tajpur Road dairy complex is hanging fire 

for a long time. It was proposed as the dairy 

units dump cow dung and dairy waste in the 

Buddha Nullah. 

There are over 500 dairy units in the two dairy 

complexes and around 200 scattered units in 

different parts of the city. The sewer lines in city 

areas also get choked due to dumping of dairy 

waste. 

MLA (Ludhiana east) Sanjay Talwar has also de-

manded that MC take the final decision regard-

ing shifting of dairy units as soon as possible. 

 

 

 

Milch animals being treated like ‘milk-producing machines’ in dairies in Varanasi and Al-

lahabad: Report 
Published: 25 Dec 2020, 12:36 PM 
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in-varanasi-and-allahabad-report 

he images of ramshackle state-run dair-

ies with carcasses of cows strewn 

around in Lalitpur were yet to fade away 

when a new report has revealed the sorry state 

of cattle in dairies in UP, particularly in the 

Prime Minister’s constituency of Varanasi and in 

Prayagraj (Allahabad), where animals were be-

ing over-exploited to meet high milk production 

targets, resulting in cruel dairy practice, it said. 

The report, titled ‘Cattle-Ogue’, was prepared 

by Federation of Indian Animal Protection Or-

ganisations (FIAPO), an apex animal rights body. 

It investigated 22 dairies having 795 animals in 

two districts including 10 in Varanasi and 12 in 

Prayagraj. 

“Such practices also reduce the average life 

span and increase reproductive diseases and 

udder infections. The average life of a cow is 10 

years in a dairy establishment as compared to 

25 naturally,” said FIAPO executive director 

Varda Mehrotra. She added that seven of these 

dairies had Holstein cows while five had Jersey 

and nine crossbred cows, and these cows are 

genetically selected to produce an unnatural av-

erage output of 20 litres per milking per day per 

animal. 

The animals were treated like ‘milk-producing 

machines’, pumped with antibiotics and hor-

mones to produce more milk, the report said. 

Mehrotra underscored that while cows suffered 

in such set-ups, humans who consumed their 

milk had increased their chances of developing 

heart disease, diabetes, cancer, and many other 

ailments. “We’ve repeatedly seen, documented 

and shared with the government the conditions 

of animals in dairies of UP for last three years,” 

she added. 

“Sadly, nothing has changed. Cows and buffa-

loes continue to languish in horrific conditions, 

which are a breeding ground for many dis-
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eases,” she said. She demanded that the gov-

ernment must act on the information made 

available to it by the organisation. 

According to FIAPO, the dairies compromised 

on animal comfort and didn’t clear the debris, 

causing accumulation of scabs of dung on the 

animals’ bodies. Also, the animals had a mild to 

medium swollen hock joint indicating bruises 

due to friction with the concrete floor, or their 

legs being tied up while being marked. 

Moreover, 50 percent of the farms did not have 

proper ventilation for the animals. Those with 

ventilation were farms with just a shed over-

head, which wasn’t sufficient to protect the ani-

mals during heavy rains and cold weather. 

From housing, availability of drinking water, 

practices around lactating cows and calves, 

availability of clean feed, to the use of antibiot-

ics or steroids, the state of the animals was 

found to be despicable. 

 

 

Camel milk from Sarhad to reach metros in UHT packaging 
December 23, 2020 

https://www.thehindubusinessline.com/economy/agri-business/camel-milk-from-sarhad-to-reach-metros-in-uht-

packaging/article33404347.ece#:~:text=Camel%20milk%20from%20Gujarat's%20Kutch,eye-

ing%20a%20larger%20consumer%20base. 

amel has finally provided a sustainable 

livelihood to herders, says expert 

Camel milk from Gujarat’s Kutch region 

is all set to hit the retail shelves of major metros 

and cities across the country as Sarhad Dairy 

has started selling milk under ultra-high tem-

perature-treated (UHT) packaging besides offer-

ing camel milk powder eyeing a larger con-

sumer base. 

Enriched with nutrients 

Considered as a rich source of natural insulin-

like protein that helps in managing Type-1 Dia-

betes, besides nutrients including iron and Vita-

min C, camel milk is currently sold in Gujarat 

under the Amul brand. But looking at the grow-

ing traction from the urban consumers, Kutch 

District Cooperative Milk Producers’ Union Ltd 

(Sarhad Dairy) — a member dairy of Gujarat Co-

operative Milk Marketing Federation Ltd 

(GCMMF) —is now getting into bigger markets 

with its 1-litre UHT packs as well as 25-gram 

powder sachets. 

“We have increased our procurement geogra-

phies and getting more camel milk now. UHT 

packaging can keep camel milk good for six 

months, and the powder pouches can be used 

anywhere. So with such facilities, we are able to 

sell whatever milk we get,” Sarhad Dairy’s 

Chairman, Valamji Humbal, told BusinessLine. 

Camel milk with 7 per cent milk solids not fat 

(SNF) costs ₹100 per litre for the pasteurised 

variant and ₹125 litre for the UHT pack. It is 

considered suitable for lactose intolerant con-

sumers, who can’t take regular animal milk. Sar-

had Dairy’s daily camel milk sales has increased 

to about 1,600 litres per day, which is much 

higher than about 400-500 litres per day during 

the Covid-19 lockdown. 

“We have added more collection centres be-

cause there was more demand coming up. Now, 

we have camel milk collection centers in four 

talukas - Nakhatrana, Rapar, Mandvi and Bhuj in 

Kutch district,” said Humbal, adding that raw 

milk is processed at Sarhad Dairy’s facilities, 

while milk powder and camel milk chocolates 

are made at the facilities of GCMMF. 

Procurement price 

About 200 camel herders are associated with 

dairy business - earning a daily average of ₹200 

per animal. The procurement price is fixed 

at ₹51 a litre with each animal giving up to 5 li-

tres of milk every day. “A big economic and so-

cial transformation has happened in past five 

years for the camel herder communities, which 
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are mainly Rabaris and Jatts. The young genera-

tion which had moved away from animal hus-

bandry to labour work has now returned to milk 

business as camel has provided a sustainable 

and dependable livelihood to them,” said 

Ramesh Bhatti, Programme Director at Sa-

hajivan Organisation working at the grassroot 

level for nomadic pastoralists. 

Bhatti added that the cooperative dairy model 

ended exploitation for these communities and 

set an example for neighbouring Rajasthan - 

which has a large population of camel. 

 

 

 

Parag Milk gallops on expanding health & nutrition business 
December 23, 2020 12:16 IST 

https://www.business-standard.com/article/news-cm/parag-milk-gallops-on-expanding-health-nutrition-business-

120122300427_1.html 

arag Milk Foods jumped 4.36% to Rs 

110.05 after the company said it plans to 

expand its health & nutrition portfolio 

through the introduction of high potential lac-

tose products. 

The company has ventured into whey protein 

powders, a by-product in the cheese manufac-

turing process. For this purpose, it has estab-

lished facilities with a capacity to manufacture 

40 MT of lactose per day. 

The firm has established India's first and only 

manufacturing facility to produce high quality 

whey protein and introduced various whey pro-

tein products in the market including "Avvatar", 

a branded B2C product. Through the commis-

sioning of the lactose plant, the company is now 

intending to add higher value to whey perme-

ates that are generated during the filtration 

process of whey protein. 

Globally, the lactose market size stood at $1.2 

billion in 2018 and is projected to grow to $1.5 

billion by 2026, exhibiting a CAGR of 3.7% dur-

ing this period. The Indian lactose market size is 

~40,000-45,000 MT and is valued at Rs 500 

crore (~$70 million), with a major part of the re-

quirement being met through imports. This pro-

vides a huge opportunity for import substitution 

for players like Parag Milk Foods that has end-

to-end manufacturing capabilities to tap into. 

The company has a fully integrated value chain 

with control over key processes from procure-

ment and supply chain to processing and distri-

bution, maintaining highest standards of quality 

and delivery throughout. The company's best 

practices and state-of-the-art infrastructure 

makes it the partner-of-choice for leading MNC 

players and is there by confident of reaping the 

benefits of further value addition in its health & 

nutrition business, the company said in a state-

ment on Wednesday. 

Parag Milk Foods is engaged in manufacturing 

and processing of milk and milk products. The 

company offers a range of products, which in-

clude cheese, ghee, whey proteins, paneer, 

curd, yoghurt, milk products, liquid milk, milk-

based beverages and milk powders. 

On a consolidated basis, the company's net 

profit dropped 44% to Rs 15.9 crore on a 22.2% 

fall in net sales to Rs 498.23 crore in Q2 Sep-

tember 2020 over Q2 September 2019. 
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HC tells website to pull down article creating ‘fear psychosis’ against Amul milk products 
DEC 23, 2020 

https://dairynews7x7.com/remove-content-creating-fear-psychosis-against-amul-milk-products/ 

 
he Delhi High Court has directed web-

site ditchdairy.in to pull down an article 

that sought to target the Gujarat Coop-

erative Milk Marketing Federation (GCMMF), 

which manufactures and distributes well-known 

dairy brand Amul. 

GCMMF had alleged that the article intended to 

create “bias, fear psychosis and prejudice” in 

the minds of the public against milk and milk 

products. Titled ‘White Lie of Amul and Black 

Truth of Animal Milk’, the article had also 

tweaked Amul’s popular tagline ‘The Taste of 

India’ to ‘The Waste of India’. 

The order was pronounced by Justice V. 

Kameswar Rao on 17 December and made avail-

able on the high court’s website Tuesday. 

The judge also restrained the website from pub-

lishing similar or identical articles, while order-

ing removal of the write-up from its Facebook 

page called ‘Boycott milk’. 

While there was nobody to repre-

sent ditchdairy.in or its promoter, Chetan Pan-

dilya, a counsel for Facebook said the interme-

diary would pull the article down only on the 

court’s direction. 

“The issue raised is of great public importance 

for an entity which has been in existence for the 

last so many years,” noted the court’s order, 

granting a week’s time to pull down the article. 

The court also issued summons to Pandilya on 

GCMMF’s petition and fixed a hearing on 6 April 

2021. 

‘False narrative against Amul’ 

Appearing for GCMMF, Additional Solicitor Gen-

eral Chetan Sharma asserted his client’s propri-

etorship over trademark ‘Amul’ and its variant 

marks. 

He argued that ditchdiary.in and its Facebook 

page was a propaganda against the dairy indus-

try, and promoted a false narrative that 

GCMMF as well as its members inflicted cruelty 

on animals. 

Sharma also debunked the theory propagated 

in the article that dairy products caused several 

fatal diseases such as cancer. 

Pandilya, Sharma informed the court, was a 

promoter of plant-based products, which he 

sells under different brands. Pandilya, there-

fore, has chosen to publish highly “biased and 

defamatory articles against milk products” to 

lower the esteem of Amul products, claimed 

Sharma. 

He also said that the “libellous and degrading 

conduct” of the defendant was causing grave in-

jury to GCMMF’s hard-earned goodwill and rep-

utation. 

‘Amul’s milk-based products are rich in nutrient’ 
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GCMMF is the ninth largest processor of milk in 

the world and was associated with the tagline 

‘The Taste of India’ since 1994, the high court 

was told. 

Sharma also rubbished claims made in the arti-

cle that plant-based beverages were healthier 

in comparison to milk and milk products. He 

said milk was naturally more nutrient-rich in 

comparison to plant-based beverages. 

Apart from the benefits, Sharma also high-

lighted the numerous regulations that exist to 

safeguard the quality of milk. GCMMF, Sharma 

argued, was extremely affected by defamatory 

articles because it covers around 80 per cent of 

the market with respect to milk and milk prod-

ucts. 

He said Pandilya has been making “libellous and 

denigrating comments” against GCMMF’s man-

aging director, and such remarks have caused 

grave injury to the “highly-earned” goodwill and 

reputation of the society and its officers. 

Not the first case by GCMMF 

This is the third case in which GCMMF has ap-

proached the Delhi High Court against “defama-

tory” online content against the dairy industry. 

In the first week of December, GCMMF had 

sought relief against one Nitin Jain, proprietor 

of Bengaluru Brigade for Animals Liberation, 

who uploaded a video titled ‘Unholy Cattle of 

India: Exposing Cruelty in the Indian Dairy In-

dustry’. 

Although the high court did not injunct telecast 

of the video, it sought an explanation from Jain 

to support his allegation that Amul treated 

cows cruelly and to also disclose whether he 

has made any profit out of the clip. This matter 

will next be taken up on 21 April 2021. 

In a similar case in October, the high court had 

issued notices to one Harsh Saraf and Google 

India, after GCMMF alleged that a video up-

loaded by Saraf on various social media plat-

forms had levelled unsubstantiated allegations 

against the cooperative federation. Saraf had, 

however, promised to remove references to 

Amul and its products from the video. The high 

court is expected to hear this petition in Janu-

ary. 

 

 

Amul records 55% increase in consumer pack exports at ₹250 crore 
DEC 23, 2020 

https://dairynews7x7.com/amul-records-55-increase-in-consumer-pack-exports-at-%e2%82%b9250-crore/ 

 
onsumer pack exports grow 55% to Rs 

250 crore driven by demand in US, Mid-

dle East and Singapore 

Even as the Covid-19 pandemic has hurt the 

global HoReCa (hotels, restaurants and cater-

ing) segment with the bulk consumption of 

dairy products taking a hit, the latest export fig-

ures of Amul’s consumer products tell a promis-

ing story of a remarkable surge in retail con-

sumption of dairy products worldwide. 

As per the data, the Gujarat Cooperative Milk 

Marketing Federation Ltd (GCMMF) — Amul’s 

marketer — reported exports of dairy products’ 

consumer packs at ₹250 crore during April-No-

vember 2020, which is a phenomenal rise of 

about 55 per cent over the same period last 

year. 
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Overall exports 

“Our consumer packs exports have grown about 

55 per cent on a sharp jump in the retail con-

sumption driven by markets such as US, West 

Asia and Singapore. The overall exports have 

been higher by about 17 per cent so far this fis-

cal,” RS Sodhi, Managing Director, GCMMF 

told BusinessLine. 

Amul’s consumer packs include ghee, fresh 

cream, butter, Cheese, and UHT (ultra-high 

temperature treatment) milk packs. 

The rise in consumer pack exports is attributed 

to the higher preference for Amul brand when 

it came to home consumption. Also, a large 

number of Indian expats living in these regions, 

who share a strong brand connect with Amul’s 

dairy products, has contributed to the increase 

in the demand for Amul products in consumer 

packs. 

Commodity exports declined 

However, the dairy giant has reported a steep 

decline of about 60 per cent in its commodity 

exports — including dairy whiteners — 

skimmed milk powder, full cream milk powder 

and butter oil (ghee) in bulk at about ₹20 crore 

until November. 

Even as the exports are not the focus area for 

Amul, which gets only about 3-4 per cent of its 

overall revenues from exports to about 50 

countries. But the recent consumer trend to-

wards packaged dairy products has come as a 

booster for the Federation, which now expects 

its overall diary products exports for the fiscal 

2020-21 to hit ₹600 crore – 64 per cent higher 

than ₹365 crore last year. 

As per the Central government’s Agricultural & 

Processed Food Products Export Development 

Authority (Apeda), India has exported total 

59,651 tonnes of dairy products during April -

October 2020 period, which is about 15 per 

cent less than 70,483 tonnes exported during 

the same period last year. However, in value 

terms, total dairy products exports stood 

at ₹1,214 crore , which is marginally lower 

than ₹1,226 crore reported in the same period 

last year. Apeda has quoted an average unit 

value of $2,721 per tonne, which is about 12 

per cent higher than last year’s average unit 

value of $2,431 per tonne. 

 

 

 

SEBI Watch:Prabhat Dairy must ace forensic test before nod to delist 
Dec 22, 2020 

https://www.cogencis.com/newssection/sebi-watchprabhat-dairy-must-ace-forensic-test-before-nod-to-delist/ 

he Securities and Exchange Board of In-

dia has rightly insisted that stock ex-

changes consider Prabhat Dairy Ltd's fi-

nal application for delisting only after the foren-

sic audit of the company is completed. 

Some shareholders had accused the company 

of misusing funds received from the sale of its 

dairy business in January last year. 

On Monday, the market regulator said comple-

tion of the audit before the exchanges can pro-

cess the delisting proposal is in minority public 

shareholders' interest, directing the company to 

cooperate with the auditor. 

SEBI also extended by six months the validity of 

the shareholders' approval the company re-

ceived in October 2019 and which was valid for 

one year. This approval is a prerequisite for 

delisting. 

As per the delisting proposal, Prabhat Dairy's 

promoters, who held 50.1% stake in the com-

pany, were to buy the remaining shares from 

the public and delist from the exchanges. SEBI 

had appointed a forensic auditor to inspect the 

financial accounts of Prabhat Dairy for the last 

two financial years, 2019-20 and 2018-19. This 

came after the market regulator’s scrutiny of 
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disclosures made by the company about the 

sale of its dairy business and the use of its pro-

ceeds. 

Last year, in Sep-Oct, Prabhat Dairy's promoters 

proposed the delisting of the company. This col-

umn had then argued the promises made by the 

company to return the sale's proceeds to share-

holders were not kept, and they would be 

shortchanged by the move to delist. 

As Prabhat Dairy failed to provide documents 

relating to its financial accounts to the SEBI-ap-

pointed auditor, the market regulator had 

pulled up the company and its promoters in 

an interim order. It directed Prabhat Dairy to 

deposit the 12.9 bln rupees received as part of 

the proceeds from sale of its dairy business, in a 

separate escrow account, until the conclusion 

of the forensic audit. 

But on an appeal by the company, the Securities 

and Appellate Tribunal had, in November, 

stayed the market regulator's interim order 

and directed the company to deposit 5 bln ru-

pees in an escrow account and cooperate with 

forensic auditor. 

The tribunal had also asked SEBI to process the 

delisting application and pass appropriate or-

ders. 

By linking the fate of Prabhat Dairy’s delisting 

proposal to the findings of the forensic audit of 

the company’s accounts, with its latest or-

der, the market regulator has done the best it 

could in the wake of the tribunal's diktat. 

LATEST ANNOUNCEMENTS 

* SEBI extends validity of shareholder nod for 

Prabhat Dairy delisting 

* SEBI asks investment advisers to register en-

tity to administer ops 

* SEBI moots easing norms for start-ups to list 

on exchanges  

* SEBI defers T+1 settlement plan after opposi-

tion from foreign investors (BS) 

ORDERS, ADJUDICATION PROCEEDINGS 

* SEBI slaps 1.5 mln rupees fine on 3 individuals 

for non-compliance with summons (PTI) 

* SAT issues notice to SEBI for calling 63 Moons 

'unfit' for some svcs 

* SC admits RIL's plea against SEBI order in in-

sider trading case 

* SEBI orders disgorgement of 199 mln rupees 

in a front running case 

REGULATIONS (Announced in the past three 

months) 

* SEBI allows graded rise in free float of cos un-

der insolvency process 

* SEBI relaxes eligibility criteria to become MF 

sponsor 

* SEBI repeals norms governing unique ID data-

base of market participants 

* SEBI prescribes timeline to assess covenant by 

debenture trustees  

DATA FROM SEBI 

  Date Unit  Latest Previous 

FII/FPI net equity investment Dec 18 US$ mln   522.43   358.60 

FII/FPI net debt investment Dec 18 US$ mln (-)45.25    45.53 

DIIs net equity investment# Dec 17 bln rupees (-)11.56 (-)16.52 

DIIs net debt investment# Dec 17 bln rupees     0.46     5.23 

 IPO/FPO/NFO 

* MTAR Technologies files draft papers with 

SEBI for 12.2-mln-shr IPO 

* Craftsman Automation files IPO papers with 

SEBI (PTI) 

* Laxmi Organics files draft papers with SEBI for 

initial public offer 

* Antony Waste Cell refiles draft offer papers  

 SEBI IN NEWS 

* SEBI extends IndusInd Bk's warrant conversion 

deadline until Feb 4 
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* SEBI forms new department to check pro-

moter frauds (BL) 

* Promoter of Dewan Housing Kapil Wadhawan 

writes to SEBI, RBI against 63 Moons Tech (PTI) 

* SEBI questions BSE on Future-RIL deal OK de-

spite complaints (Mint) 

 

 

Gyan Dairy increases its production capacity 
22 Dec. 2020 

http://www.uniindia.com/gyan-dairy-increases-its-production-capacity/business-economy/news/2270943.html 

arlier, the plant was producing upto 1 

ton cottage cheese per day and now 

with the advance technology and state-

of-the art machinery, the brand will be produc-

ing upto 5 tonnes. 

Talking on the increased production, Venkata-

ramani Santhanam, VP (Sales & Marketing) said 

here on Tuesday, “Post COVID, we witnessed 

that consumer is now going for safe, immunity, 

packed, trustworthy and affordable brands. 

Through our initiatives and offerings, we are 

trying to cover all these aspects. paneer is our 

most admired and flagship product and we wit-

nessed that consumers are opting for packed 

paneer as against loose ones available in the 

neighborhood. 

This led to the big boost to the packed paneer 

portfolio and we installed international re-

nowned machinery and increased our produc-

tion capacity for paneer by 5 times. We are also 

communicating the message of immunity and 

hygiene and replicating the message through 

our product offerings''. 

 

 

Delhi HC directs website to remove article against Amul milk, milk products 
December 22, 2020 

 https://www.indialegallive.com/constitutional-law-news/courts-news/delhi-hc-ditchdairy-in-article-milk-and-

dairy-products/ 

 
he Delhi High Court on Tuesday directed 

the ditchdairy.in website to remove the 

article titled “The White Lie of Amul And 

Black Truth Of Animal Milk” from its website 

and Facebook page named Boycott Milk. 

A single judge bench of Justice V. Kameshwar 

Rao noted that it is also restrained from upload-

ing articles identical or similar to the said arti-

cles on the above website/Facebook page till 

the next date of hearing. The petition has been 

filed by the Gujarat Cooperative Milk Marketing 

Federation Ltd (GCMMF) and others stating that 

the defendant no.1 has uploaded the libellous 

and disparaging article titled “The White Lie of 

Amul And Black Truth Of Animal Milk” on his 

website and his Facebook page, wherein the 

said defendant has specifically targeted the 

plaintiffs’ milk and milk products under the 

well-known brand and trademark Amul. 

E 
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Additional Solicitor General Chetan Sharma 

briefed by Advocate Abhishek Singh appearing 

for the plaintiffs submitted that the said web-

site is titled “SKIP MILK, ADD MERCY: Black 

Truth of White Milk” which is an attempt on be-

half of the defendant No.1 to create a bias, fear 

psychosis and prejudice in the minds of the 

public at large against milk and dairy products. 

Sharma also said that the defendant No.1 

through its website, promotes a false narrative 

that the derivation of milk and milk products by 

the plaintiffs and their members is done by in-

flicting cruelty on animals and falsely claiming 

that dairy products are the cause for several fa-

tal diseases like cancer etc. 

Clarifying about the false information being cir-

culated by the said article, Sharma said narra-

tive of the defendant No.1 comparing milk with 

plant-based beverages is incorrect and it is 

found that the milk was naturally more nutri-

ent-rich in comparison with plant-based bever-

ages such as soy extract, almond extract etc. 

That apart, his submission is that with respect 

to food safety, it was found that numerous reg-

ulations exist to safeguard the quality of milk, 

however, with regard to plant-based beverages, 

regulations exist to stipulate safety levels of 

known contaminants in the ingredients used in 

these beverages. 

 

 

 

Karnataka’s anti-cattle slaughter bill will hit farmers, tanners and more 
DEC 21, 2020 

https://dairynews7x7.com/karnatakas-anti-cattle-slaughter-bill-will-hit-farmers-tanners-and-more/ 

 
arlier this month, the BJP government in 

Karnataka passed the controversial Kar-

natka Prevention of Slaughter and 

Preservation of Cattle Bill,2020. The bill, which 

replaces the less-stringent 1964 cow protection 

legislation that prohibited slaughter of cows in 

the state, bans the slaughter of cattle, whose 

definition it has expanded to include “cow, calf 

of a cow and bull, bullock and he or she buf-

falo”. The bill, when implemented, will mean a 

blanket ban on beef in the southern state. 

The anti-cow slaughter legislation, which was 

passed amid loud protests by the Opposition, 

does not only have harsh provisions — 3-7 

years of jail or/and steep fines up to Rs 5 lakh, 

and sweeping powers to the police — it is also 

set to have far-reaching adverse economic im-

E 

https://dairynews7x7.com/karnatakas-anti-cattle-slaughter-bill-will-hit-farmers-tanners-and-more/


plications on dairy farmers who are already fac-

ing agrarian distress. Industries like leather and 

hotels are also going to take a huge hit. 

Butchers in Shivajinagar beef market in central 

Bengaluru, which is one of the largest beef mar-

kets in the city, are worried. The market sup-

plies meat across the city, from smaller hotels 

to star hotels, besides getting hundreds of cus-

tomers who buy fresh meat every day. 

Behind the beef market is a small lane that 

leads to the office of Beef Merchants’ Associa-

tion of Karnataka, where Khasim Aijaz Quraishi, 

the president of the association, is in a meeting 

with the members. The bill, if implemented, 

Quraishi told  Indianexpress. will impact the 

livelihood of more than 40 lakh people in the 

state who are dependent on beef and related 

trade. 

Quraishi believes this is a politically motivated 

bill. “The government says they will protect 

cows, but see the condition of cow shelters. 

Cows are suffering and dying there.” 

The 2020 Bill is a harsher version of a law 

passed by the BJP in 2010 with BS Yediyurappa 

as chief minister. It aimed at banning all forms 

of cattle slaughter by recommending stringent 

penalties for violators. The bill was shelved in 

2013 by the Siddaramaiah-led Congress govern-

ment after it failed to get the Governor’s as-

sent. 

The Congress had then reverted to the Karna-

taka Prevention of Cow Slaughter and Preserva-

tion of Animals Act, 1964, which banned killing 

of any cow or calf of she-buffalo. It, however, 

had certain relaxations — like it allowed slaugh-

ter of bullock, buffalo-male or female if it was 

certified by a competent authority to be above 

the age of 12 years, incapacitated for breeding 

or deemed sick. 

Rushtum Shafiylla, secretary, Beef Merchants’ 

Association of Karnataka, said: “We follow the 

1964 Act and have never indulged in slaughter-

ing cows. Bullocks and buffalos aged above 12 

years are slaughtered in the presence of veteri-

narians deputed by the Animal Husband De-

partment or BBMP local civic body.” 

Quraishi also highlighted that beef is consumed 

by a large number of people from low-income 

groups for its nutritional value, especially pro-

tein. “Beef is poor people’s meat since they can-

not afford mutton and chicken. Not just Mus-

lims, a large section of Dalits and Christians con-

sume beef.” According to Quraishi, people from 

the upper caste community come to Shivanagar 

market to trade in skin and bones of cattle. 

Another butcher, Mumhamad Riaz Ahmad, said 

that only 30 per cent of those who buy beef 

from him are Muslims while the rest are from 

other communities. 

Many believe the bill only has political motives 

and will lead to polarisation. Speaking to indian-

express.com, a vendor in the market, Masood 

Ahmad, said, “The government’s intention to 

ban beef is politics. It will fan communal ten-

sions. Poor people like us only know this job 

and we will lose our livelihood if this act comes 

into force.” 

Demanding a total ban on cow slaughter in the 

state, the BJP cow protection cell in the state 

had written to CM Yediyurappa seeking the re-

introduction of the 2010 Bill. Meanwhile, days 

before the winter session began on December 7 

in Karnataka’s Vidhana Soudha, Minister for An-

imal Husbandry Prabhu Chauhan constituted a 

committee to study similar stringent laws in 

place in Gujarat and Uttar Pradesh. 

Apart from butchers, the small hotel industry, 

especially in and around the Shivajinagar area, 

is unlikely to survive the ban. The owner of New 

Hilal restaurant in Shivajinagar said, “See our 

hotel menu, most of the dishes are beef-based. 

There are more than 30 restaurants that are 

known for beef dishes. What will they serve in 

case of a beef ban ? More than 100 people, who 

are working and running hotels in this area, will 

be on the streets.” 



Labelling the anti-cow slaughter bill as “anti-

farmer”, the Karnataka Rajya Raitha Sangha 

president Kodihalli Chandrashekar said: “After a 

cow or buffalo stops producing milk, farmers 

usually sell them as it is a burden to maintain 

unproductive cows. We farmers are ready to 

look after our cattle but we want the govern-

ment to introduce an insurance scheme so that 

when our cattle die we are compensated.” Yed-

iyurappa has said the state would build 

gaushalas (cow shelters) in all districts to look 

after ageing cows once the Bill becomes a law. 

Opposing the bill, former Karnataka CM HD Ku-

marawamy had tweeted: “… the Bill forces 

farmers to nurture them. But it is highly impos-

sible as the hybrid varieties like HF cattle need a 

minimum of Rs 200 a day for maintenance. This 

is highly impractical. 

Another ancillary trade that is extremely wary is 

tannery. Shaik Zakeer, who owns a tannery on 

Tannery Road in Frazer town area, said: “There 

are around 10 tanneries left in the area after 

the 1964 Act was introduced. Now. if the gov-

ernment introduces a new bill, they will also 

shut shop. There is zero doubt about it. Around 

50 families may lose their source of earning. 

While tanneries are largely owned by Muslims, 

the labour consists of Tamil Dalits. “Hides from 

here are sent to Tamil Nadu leather industry 

and other parts of the country,” said Zakeer. 

The BJP government may promulgate an Ordi-

nance to bring the bill into force after the legis-

lation, which was cleared by the assembly on 

December 9 , hit a roadblock in the legislative 

council on the next day. The government had 

deferred tabling the Bill amid apprehensions 

that it may be defeated or referred to a select 

committee on the demand of a combined oppo-

sition. 

On December 15, the bill was listed to be tabled 

in the Legislative Council, where the ruling BJP 

does not enjoy a majority. That was not to be. 

The Council witnessed high drama with mem-

bers hurling abuses and the Deputy Chairman 

being pulled down from his seat over a row per-

taining to no-confidence motion. The Council 

was adjourned sine die within minutes after it 

met for the day. 

 
BJP, Congress MLCs clash in the Karnataka Leg-

islative Council (PTI) 

Speaking to indianexpress.com, Vinisha Nero, 

the nominated Anglo-Indian legislator in Karna-

taka Assembly, said it is not the food habit but 

the economic fallout of the bill that is the larger 

concern. “We absolutely do not have an objec-

tion to the existing 1964 Act, we respect every-

body’s sentiments, but food habits are only a 

very small part of this bill and for our commu-

nity. We are more concerned about the farmers 

and the economic impact on them. Then, what 

about the wild animals in zoos? Government 

can’t just snatch away people’s livelihoods. 

“The government has to have a proper discus-

sion and planning before bringing such bills,” 

she added. 

Shaji T. Verghese, president of Christian Seva 

Sangha in Bengaluru, said the beef ban will lead 

to black marketing. “In middle and lower-mid-

dle class Christian community, beef is a staple 

food. We don’t consume cow which gives milk, 

the buffalo and bull are food crop and it is a 

common food in the community.” 

Experts have also voiced concerns regarding the 

bill, saying if the bill is implemented, there will 

be huge crises in the agrarian economy of the 

state. Prakash Kammardi, former chairman, Kar-

nataka Agricultural Prices Commission, and re-

tired professor of Agricultural Economics from 

the University of Agricultural Sciences, Benga-

luru, said: “Farmers will be most affected since 



they are the primary stakeholders. They can’t 

keep the cow or buffalo when it becomes un-

productive, and if the government forces them 

to keep unproductive cattle, they can’t invest in 

new ones for dairy products or for farming. This 

will make other secondary stakeholders, like 

butchers and people from the leather industry 

or people who depend on products of cattle. 

They all come under agrarian economy as the 

base of these industries are cattle. Those em-

ployed in each of these industries will suffer 

acutely.”

 

 

 

India exports Rs 550 crore dairy items during Covid-19, Ghee tops list 

Dec 20, 2020, 15:40 IST 

https://timesofindia.indiatimes.com/india/india-exports-rs-550-crore-dairy-items-during-covid-19-ghee-

tops-list/articleshow/79819321.cms 

EW DELHI: During the Covid-19 pan-

demic, with all its constraints, India has 

managed to export dairy products 

worth Rs 554 crore to more than 110 countries 

so far. 

A report by the Agricultural & Processed Food 

Exports Development Authority (APEDA), the 

apex body for trade promotion, prepared last 

week found that the UAE remains the biggest 

market for Indian dairy products. 

This year, so far, orders worth Rs 154 crore 

were placed by the UAE alone. 

The US came next (Rs 110 crore), followed 

by Bhutan (Rs 78 crore), Singapore (Rs 53 

crore), Saudi Arabia (Rs 39 crore) and Australia 

(Rs 37 crore). 

Last financial year, India had exported dairy 

products worth Rs 1,341 crore, significantly 

lower than the Rs 2,423 crore the year before 

that. 

So, while this year’s figures have been less than 

half so far, the pandemic effect and the fact 

that there still are four months to go have been 

seen as positive indicators. 

Milk production from Uttar Pradesh (30 MT), 

Rajasthan (23 MT), Andhra Pradesh (15 MT) and 

Gujarat (14 MT) have largely contributed to 

these exports. 

Over four years, India’s dairy exports have over-

all touched Rs 5,500 crore trade. 

The top export in that period has been ghee (Rs 

1,521 crore). 

The UAE has imported ghee worth Rs 74 crore 

this year so far. 

“One of the reasons ghee is so popular is the 

presence of the Indian expat community in the 

Middle East,” Union minister of state for animal 

husbandry and dairy Sanjeev Balyan told TOI. 

Butter has also been a big export over the past 

four years (Rs 1,486 crore), followed by farm 

cheese (Rs 435 crore) and milk cream (Rs 230 

crore). There’s also been a small market for but-

termilk (Rs 20 crore). Whole milk carton export 

has been worth just Rs 0.5 lakh. 

As far as the low export and trade of packed 

milk food supplements and powdered milk is 

concerned, India has a lot of catching up to do. 

Other countries already have big international 

players which make cheaper products for the 

retail market,” Balyan said. 

The report was submitted by APEDA to the ani-

mal husbandry department last week. 
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Karimnagar dairy opens bulk unit in Mancherial, Telangana 
DEC 17, 2020 

https://dairynews7x7.com/karimnagar-dairy-opens-bulk-unit-in-mancherial-telangana/ 

 
ake up Animal Husbandry alongside ag-

riculture, urges MLA Diwakar Rao 

The Karimnagar Milk Producer Company 

Limited (KMPCL) on Wednesday opened its bulk 

milk cooling unit, of capacity up to 5000 litres, 

at Padthanapalli village of Hazipur in 

Mancherial. 

The bulk unit helps better returns for quality 

milk supplied by farmers, by eliminating souring 

of milk due to cooling at collection and saving 

transportation costs. 

Mancherial legislator N. Diwakar Rao, along 

with KMPCL chairman Ch. Rajeshwara Rao and 

managing director P. Shankar Reddy, inaugu-

rated the unit and said the idea was to increase 

the milk procurement, while also improved the 

earning capacities of dairy farmers. 

As of now, milk is bought from about 680 farm-

ers from in and around Padthanapalli. The new 

bulk unit would collect milk from 33 villages. 

However, KMPCL, which is in expansion mode, 

wants to enroll more numbers, and the strategy 

is to educate farmers about the 22 various dairy 

schemes for animals, and nine other schemes 

for its owners. 

Mr. Rajeshwara Rao said KMPCL grew from 12, 

000 litres per day to 1.35 lakh litres now, and 

the aim was to achieve the 5-lakh mark. Its next 

mega dairy would come up at Nallagonda vil-

lage of Thimmapur in Karimnagar. 

MLA Diwakar Rao congratulated the company 

on choosing Mancherial, one of the toppers in 

the State with respect to procurement, sales 

and implementation of maximum dairy welfare 

schemes. 

Understanding the potential in dairy business, 

he urged farmers to consider Animal Husbandry 

initiatives, alongside agriculture, for an addi-

tional and ensured source of income. 

 

 

Mondelez extends Bournvita into cookies, second brand extension in 2020 
DEC 17, 2020 

https://dairynews7x7.com/mondelez-extends-bournvita-into-cookies-second-brand-extension-in-2020/ 

 
ood major Mondelez is extending its 

Bournvita brand into the cookie space, 

marking its second extension of the 

brand in five months. In August, the company 

had entered breakfast cereals via Bournvita, 

launching it in two markets, including Maha-

rashtra and Andhra Pradesh. 

The back-to-back launches point to a larger 

game plan that the company has for Bournvita, 

which includes tapping the morning snacking 

occasion. 

“Bournvita is a legacy brand, which has stood 

for nourishment for over 70 years. We wanted 
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to build on this equity of nutrition and health by 

looking at all morning snacking occasions. Parts 

of it have been unveiled now with the two 

launches we’ve had in the last few months. This 

journey will continue into the future, ” 

Sudhanshu Nagpal, associate director, market-

ing, biscuits, Mondelez India, said. 

Within biscuits, this will be the fourth launch af-

ter Oreo in 2011, Bournvita biscuits in 2016 and 

Cadbury Chocobake cookies in early 2020. 

The biscuit category has been among the fastest 

growing food segments in the last 6-8 months, 

led by in-home consumption during the Corona-

virus (Covid-19) pandemic. 

The organised biscuit market in India – valued 

at Rs 37,000 crore in size – grew at double the 

rate of growth in April-May against pre-Covid 

levels as people stocked up during the lock-

down. 

Multiple industry executives and analysts reveal 

that from the levels of about 7-8 per cent in 

terms of growth rate seen before the lockdown, 

the organised market surged to levels of about 

12-15 per cent in April-May. 

It has since tapered to levels of about 10 per 

cent in terms of growth rate, but most biscuits 

makers continue to report double-digit growth 

in rural and semi-urban areas as consumption 

continues to be strong. 

Mondelez has a nearly 10 per cent share of the 

cream cookies market, dominated by players 

such as Britannia (Treat, Milk Bikkis), Parle Prod-

ucts (Milano) and ITC (Sunfeast). 

Bis-

cuit Market 

Bournvita Crunchy, which is the new launch, will 

give Mondelez a foothold in the larger cookie 

segment, which again has a presence of all key 

biscuit makers. 

Experts say that consumers are open to new 

products within biscuits since many are seeking 

safe and innovative eating experiences. 

This has prompted biscuit makers to look at in-

teresting products, targeting health and well-

ness apart from making them as affordable as 

possible. 

“Biscuits are easy to pick off the shelf. They are 

affordable, with price points as low as Rs 5 for 

all types of biscuits, including cream biscuits, 

cookies and glucose variants,” Kaustubh 

Pawaskar, associate vice-president, research, at 

brokerage Sharekhan, said. 

Mondelez, like most other food majors, contin-

ues to explore the in-home snacking trend, im-

plying that its attention on categories such as 

biscuits will be high. 

The company is rolling out Bournvita Crunchy 

nationally and will target all channels including 

https://www.business-standard.com/topic/mondelez


traditional trade, modern trade and ecom-

merce. 

 

 

Kutch’s Sarhad Dairy to set up 2 LLPD milk processing unit in Anjar 
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o be used to make Amul products such 

as butter milk, kheer, rabdi and curd 

In a major push for milk processing and 

value-addition in dairying in Kutch district, the 

Kutch District Cooperative Milk Marketing Un-

ion – Sarhad Dairy – will set up its own milk pro-

cessing facility in Anjar. This is set to cut down 

on transport cost and time taken to send the 

milk about 350 km away to Gandhinagar pro-

cessing centre. 

The foundation stone for the project was laid by 

Prime Minister Narendra Modi on Tuesday. Sar-

had Dairy will invest ₹121 crore for the facility, 

which will have capacity to process 2 lakh litres 

of milk per day (LLPD), which can be ramped up 

to 4 LLPD in future. 

According to Sarhad Dairy officials, the dairy, 

which is one of the 18-member unions of Guja-

rat Cooperative Milk Marketing Federation Ltd 

(GCMMF), which markets Amul milk products, 

looks to make butter milk, kheer, rabdi and curd 

products and will sell under Amul brand. 

Contribution of dairy farming 

Underlining the importance of dairy farming in 

the overall agriculture economy in the country, 

Modi said, “The contribution of dairy sector in 

the overall agriculture economy of the country 

is more than 25 per cent, which works out to 

about ₹8 lakh crore. Total value of milk produc-

tion is higher than the value of grains and 

pulses. The dairy farmers are mostly small and 

marginal farmers, which is the same story na-

tionally too.” 

Set up as a cooperative union in 2009 under the 

then Chief Minister Narendra Modi’s guidance, 

the dairy had started operations with 14 coop-

erative societies and 1400 litres of daily milk 

procurement. 

Today, the Sarhad Dairy has 680 cooperative 

milk societies associated with it involving over 

70,000 dairy farmers with milk collection of 

more than 4.5 LLPD. The dairy union has 125 

women cooperative societies and over 10,000 

women members to it. 

Desal plant 

Besides the dairy processing facility, the Prime 

Minister also laid foundation stone for a desali-

nation plant to come up at Mandvi on Kutch 

coast. “This Desalination Plant, with 10 crore li-

tre per day capacity (100 MLD), will strengthen 
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water security in Gujarat by complementing 

Narmada Grid, SAUNI network and treated 

waste water infrastructure. It will be an im-

portant milestone for sustainable and afforda-

ble water resource harvesting in the country,” 

Modi said in his address. 

Apart from the desalination plant at Mandvi, 

four more such plants will come up at Dahej 

(100 MLD), Dwarka (70 MLD), Ghogha Bhavna-

gar (70 MLD) and Gir Somnath (30 MLD). 

 

 

Goa Dairy delivery operators go off road 
17th Dec. 2020 

https://timesofindia.indiatimes.com/city/goa/goa-dairy-delivery-operators-go-off-road/articleshow/79767949.cms 

ONDA: Many parts of the state wit-

nessed a shortage in milk on Wednesday 

after Goa Dairy tempo operators refused 

to undertake supply in protest of e-tendering of 

routes. 

Of the 28 operators plying on 36 routes, only six 

tempos of three operators and three vehicles of 

Goa dairy could manage to supply 29,350 litres 

of milk. Goa Dairy had a total demand of 57,000 

litres on Wednesday. 

Every year, Goa Dairy would undertake physical 

tendering of routes. However, this year, the 

dairy had issued e-tenders for the routes. 

Sources said that except one operator from Col-

lem, Dharbandora, no one had responded to 

the e-tender. 

Fearing that the routes may be allotted to new 

operators, around 25 operators protested the 

dairy’s move by not plying their vehicles laden 

with milk on Wednesday. 

The move affected supply to Aldona, Bicholim, 

Calangute, Mapusa, Marcel, Divar, Panaji, 

Porvorim, Siolim, Canacona, Margao, Ponda and 

Vasco leading to a loss of Rs 14 lakh as sale 

27,650 litres of milk was halted, Durgesh Shi-

rodkar , chairman of Goa Dairy’s administrative 

committee said. 

Rupesh Rohidas Naik, a tempo operator from 

Veling-Priol, said that he along with two other 

operators - Umesh Gaude and Damodar Nara-

yan Naik, from Veling, managed ensure supply 

on six routes, while Goa Dairy had sent its three 

vehicles to three routes to avoid a major short-

age of milk in the retail market. 

Naik said that the agitating operators have 

called off strike after cooperation minister Go-

vind Gaude assured them that no route will be 

allotted to the e-tendering bidder. 
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Amul MD RS Sodhi gets a 6-month extension 
December 16, 2020 

https://www.thehindubusinessline.com/economy/agri-business/amul-md-rs-sodhi-gets-a-6-month-extension/arti-

cle33346244.ece 

 
he Board of Directors of Gujarat Cooper-

ative Milk Marketing Federation Ltd 

(GCMMF) has given an extension to Ru-

pinder Singh Sodhi, the incumbent Managing 

Director of the Amul marketer, for a period of 

six months. 

The decision was taken at the Board’s meeting 

held on Wednesday. BusinessLine had earlier 

reported that the GCMMF Board was in favour 

of extending Sodhi’s term, rather than finding a 

successor immediately. 

Sources confirmed that the Board of Directors 

has agreed on an extension for a period of six 

months. However, there is no confirmation if a 

search committee would be set-up, in the 

meantime, to find Sodhi’s successor. 

“Considering the Covid-19 times and the up-

coming financial year-ending, the board has de-

cided to extend the term of Mr Sodhi for now,” 

Shamalbhai Patel, Chairman, GCMMF, told Busi-

nessLine. 

GCMMF markets Amul brand of food products, 

including dairy products, edible oil, bakery, 

sweet products and ready-to-drink products. 

After taking charge as the MD in 2010, Sodhi 

completed his first 5-year term in 2015, which 

was extended by another 5-year term, which 

ends on December 31, 2020. 

An IRMA alumnus, Sodhi has strengthened 

Amul’s position in global branded food market 

with its turnover shooting up by almost five 

times from ₹8,005 crore in 2009-10 to ₹38,542 

crore in 2019-20 and the group turnover of all 

18 member dairy unions of Amul Federation for 

all products put together has crossed ₹52,000 

crore in 2020. Sodhi now eyes Amul Group turn-

over to touch ₹1-lakh crore by 2024-25. 
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How Taapsee Pannu overcame her sensitivity to dairy products 
DEC 16, 2020 

https://dairynews7x7.com/how-taapsee-pannu-overcame-her-sensitivity-to-dairy-products/ 

 
ctor Taapsee Pannu has opened up 

about her journey towards holistic 

health, which has helped her overcome 

sensitivity to dairy products. The actor took to 

Instagram to share an image of herself at the 

gym along with her note. Her beau and Danish 

badminton player Mathias Boe dropped a heart 

emoji in the comments section. 

“There was once a time when I was really sensi-

tive to dairy. The Punjabi me inherently loved 

dahi and lassi, but I kept avoiding them for a 

long time. Once I started working with @mun-

mun.Ganeriwal few years back, her ways of ho-

listic health began to work like magic,” she 

shared. 

The actor continued: “In a few months, my gut 

health had restored. Today my diet for #Rash-

miRocket as she plans, consists not only of 

ghee, curd, buttermilk but both my protein 

shakes (whey and casein) are dairy based too! A 

healthy gut, clearly is the foundation of great 

fitness. As @munmun.ganeriwal rightly says, a 

strong gut a fit body.” 

On the work front, Taapsee will soon be seen in 

sports drama “Rashmi Rocket” and “Looop La-

peta”. “Rashmi Rocket” casts Taapsee as a run-

ner from the Rann of Kutch who fights for her 

identity and becomes an athlete. Actor Pri-

yanshu Painyuli plays Taapsee’s husband in the 

Akarsh Khurana film. 

“Looop Lapeta” is directed by Aakash Bhatia. 

The film is the official Hindi remake of the 1998-

released German film, “Run Lola Run”. 
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Milk Mantra appoints Biswajit Mishra as the CFO 
Dec 16, 2020 7:34 PM 

https://www.exchange4media.com/announcements-news/milk-mantra-appoints-biswajit-mishra-as-the-cfo-

109682.html 

ilk Mantra has bolstered its leader-

ship team with the appointment of 

accomplished finance professional 

Biswajit Mishra as the Chief Financial Officer 

(CFO). In his new role, Biswajit will be responsi-

ble for leading the financial operations at Milk 

Mantra while optimizing the strategic expansion 

of the business. With multi-dimensional skills in 

managing finance, accounts, risk, operations, 

taxation and audits, he has led beyond the 

boundaries of traditional financial executives 

and has been a part of many strategic initiatives 

that has positively impacted business perfor-

mances. He will be based out of the head office 

at Bhubaneswar, Odisha. 

Prior to joining Milk Mantra, Biswajit was based 

out of Sri Lanka as the Chief Financial Officer for 

Aussee Oats Milling Pvt. Ltd.- a joint venture en-

tity of Future Group. He has also worked as the 

Finance Head - Southern Indian Operations for 

Parag Milk Foods, the Head - Internal Audit at 

Creamline Dairy in Hyderabad and as the senior 

audit manager for various prestigious organisa-

tions across the breadth of India, in the past. 

Biswajit is a qualified Chartered Accountant and 

has completed executive leadership & manage-

ment programme from IIM- Calcutta. He brings 

with him more than 20 years of significant lead-

ership experience and expertise in multi-func-

tional CXO positions within the financial domain 

across the Indian subcontinent. 

Commenting on the appointment, Srikumar 

Misra, Founder & CEO, Milk Mantra said, 

“Biswajit has deep experience in the dairy and 

FMCG industry, and joins us at a time when we 

have achieved strong profitability. His financial 

and strategic acumen and his expertise in busi-

ness turnaround and expansion of profitability 

will bring strong expertise to our team, propel-

ling Milk Mantra’s growth into new categories, 

marketplaces, and geographies.” 

Talking about his new role, Biswajit Mishra, 

CFO, Milk Mantra, added, “This is a great time 

to join Milk Mantra as the team extends their 

responsible business model across geographies. 

I am delighted to take on a key leadership role 

at a company that’s changing the dairy ecosys-

tem in Eastern India and positively impacts the 

lives of half a million farmers, the economy of 

the region, and creates Truly Pure products for 

its consumers; and I look forward to an exciting 

journey in building Milk Mantra 3.0.” 
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Global News 

Dairy farmers look to positive new year 
29 Dec 2020, noon 

https://www.farmweekly.com.au/story/7067848/dairy-farmers-look-to-positive-new-year/?cs=5150 

 
S a challenging 2020 draws to a close, 

the global outlook for dairy is optimis-

tic thanks to strong commodity prices, 

forecast economic growth in many regions and 

improving consumer sentiment, according to 

agribusiness specialist Rabobank. 

In its Global Dairy Quarterly Q4 2020: To new 

beginnings, the bank says global milk produc-

tion growth is, however, projected to moderate 

in 2021 after a strong 2020, with forecast 

growth of about 2.7 billion litres of milk equiva-

lent compared to 4.5bl in 2020. 

Rabobank dairy analyst Michael Harvey said the 

milk production growth across the global Big-7 

dairy exporters (New Zealand, Brazil, Argentina, 

Uruguay, the European Union, the United States 

and Australia) had surprised in 2020 - growth in 

liquid milk equivalent (LME) was at its highest 

since 2017 - but that supply growth would now 

slow across all export regions. 

"The EU and South America should see the larg-

est slowdowns next year, with output in Oce-

ania being flat," Mr Harvey said. 

As seasonal production slows in the northern 

hemisphere, he said demand projections looked 

to remain stable - and that strengthening retail 

performance in the wake of COVID-19 would 

further support commodity prices. 

"Commodity prices remain at higher levels after 

a rally in recent months, and we expect these 

prices to remain into 2020," Mr Harvey said. 

"In Europe and the US, previous dairy stockpiles 

are reaching commercial channels, which is fur-

ther positive good news for prices." 

The report said globally, several factors will 

boost consumer sentiment in key dairy markets 

in 2021, including the advanced states of sev-

eral COVID-19 vaccines, less political uncer-

tainty after the US election and forecast eco-

nomic growth in most regions. 

The report said milk production had grown in all 

Australian regions, except Queensland. 

Although with the season having passed its 

peak in October, Rabobank has trimmed the 

full-year production growth forecast slightly, ex-

pecting growth to remain at two per cent and 

reach 8.95bl. 

With favourable seasonal conditions and 

cheaper feed bills after the recent bumper grain 

harvest, Mr Harvey said Australian dairy farm-

ers were well-placed to enjoy consecutive sea-

sons of dairy farm profitability. 

Accordingly, the latest Rabobank Rural Confi-

dence Survey, released this month, reported a 

strong lift in Australian dairy farmers' confi-

dence levels and an improvement in investment 

intentions. 

The limited national dairy herd remains a con-

straint on milk production growth, with cull cow 

prices still elevated. 

"Culling has slowed more recently, but we've 

come off an extended period of higher culling 

during the drought and rebuilding the herd - 

and maximum production - will take time," Mr 

Harvey said. 

The report said Chinese dairy imports were set 

to decline in 2021, with milk production in 
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China projected to increase at a strong pace of 

around 6pc year-on-year through early 2021, in-

creasing to 6.5pc in the second half of the year. 

"This is based largely on a short-term push from 

strong year-to-date Oceania heifer exports to 

China, however long-term production growth 

will depend on continuous investments in dairy 

on the back of improved profitability," Mr Har-

vey said. 

Meanwhile Chinese dairy inventories have accu-

mulated during the second half of 2020 and 

LME imports are expected to see a double digit 

drop in 2021. 

Rabobank retains a demand growth forecast of 

9pc year-on-year in the first half of the new 

year, slowing to about 3pc year-on-year in the 

second half of 2021. 

"Higher milk production and moderate demand 

growth suggest weaker dairy imports in 2021 

and higher domestic inventories in China could 

also potentially limit trade," Mr Harvey said. 

The report said economic recovery and the im-

pact of less government intervention will deter-

mine global dairy demand strength through 

early 2021 - with governments across the world 

inevitably having to scale back both dairy pur-

chases and also cash payments supporting con-

sumers. 

"A key reason for strong demand and healthy 

dairy trade during the pandemic has been gov-

ernment action in many countries during 2020, 

however, an economic recovery supported by a 

COVID-19 vaccine would help drive demand in 

these vulnerable countries," Mr Harvey said. 

Impacts of the second COVID-19 wave and lock-

down across Europe and the US could have a 

significant effect on foodservice demand in 

quarter one 2021, if extended. 

 

 

 

Demand for organic milk has gone up during the pandemic 
Dec 27 2020 

https://vtdigger.org/2020/12/27/demand-for-organic-milk-has-gone-up-during-the-pandemic/ 

emand for organic milk in Vermont has 

gone up during the pandemic, wel-

come news for organic farmers, partic-

ularly after a three-year period without growth 

in consumption. 

Cooperatives such as Organic Valley,  the largest 

farmer-owned organic cooperative in the 

United States, have responded by allowing 

some farmers to increase production.  

The cooperative says demand for organic milk 

has gone up across the country by 11.3% in the 

past 52 weeks, based on data from SPINS 

MULO, a multi-outlet tracking service, looking 

back from Nov. 29. Over the past 12 weeks, it’s 

grown by 8.4%. 

The increase is encouraging news for the future 

of organic dairy farming in Vermont, said John 

Cleary, New England manager for Organic Valley 

Cooperative. “We do hope to bring on more 

farmers in Vermont in the future,” he said. 

Many farmers have gone organic to get a pre-

mium price. 

Even a modest 5% to 7% increase in consump-

tion “means we need quite a bit more milk,” 

Cleary said. He estimates that market demand 

could sustain about 50 more organic dairy farms 

in the next five to 10 years. 

Vermont now has about 200 organic dairy 

farms, with herds ranging in size from 15 cows 

to 350 or so. Vermont has about 650 total dairy 

farms in all, accounting for 80% of the state’s 

working landscape. But dairy has been in crisis 

for years, with farmers losing money and many 

farms going out of business. 

Organic dairy is an attractive option for farmers 

because it pays more than conventional milk. 

Right now, organic milk in Vermont is sold for 
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$30 to $35 a hundredweight, and there’s an ex-

tra premium for grass-fed milk, which ranges 

from $35 to $40. Conventional dairy farmers get 

about half that much. 

With organic milk, “that’s a price that farmers 

can make money, if you’re a good manager,” 

said Cleary. 

 

 

Dairy farmers propose fat-based milk pricing formula 
December 25, 2020 

https://www.thenews.com.pk/print/763929-dairy-farmers-propose-fat-based-milk-pricing-formula 

 
ARACHI: Dairy farmers have proposed 

a system of wholesale and retail pric-

ing of milk based on the ratio of its fat 

content, which offers a lasting solution to price-

related issues faced by consumers as well as 

sellers, an industry official said on Thursday. 

“In the current but outdated system, the price 

of standard and substandard milk is same, 

which actually brings losses to farmers produc-

ing high quality milk, and on the other allows 

substandard milk producers to exploit the con-

sumers,” said Harris Ali Mithani, head of the 

Dairy, Agriculture, and Livestock Farmers Asso-

ciation (DALFA) in a statement. 

“Farmers have agreed on the proposal to sell 

milk in terms of fat ratio and comprehensive 

recommendations for the implementation of 

this proposal will be submitted with the Sindh 

government and the city administration soon, 

so that the farmers can have some relief.” 

Mithani suggested to the city administration 

that in terms of current cost, 5 percent fat milk 

could be sold at Rs3,840/maund (40kg), out of 

which 3.150kg cream could be obtained, 5.5 

percent fat milk at Rs4,224/maund, from which 

3.465kg cream could be extracted. 

“Similarly milk with 6 percent fat can be sold at 

Rs4,608/maund, out of which 3.780kg cream 

can be drawn, while milk with 6.5 percent fat be 

sold at Rs4,992/maund and it can give 4.095kg 

cream,” he added. 

Mithani said dairy farmers were ready to sell 

buffalo milk having 5 percent fat and cow's milk 

with 3.5 percent fat as per Sindh Food Authority 

standards and provincial laws so that farmers 

could offset their rising cost of doing business. 

He said by fixing the price of milk as per fat ratio 

the consumer could get fresh and healthy milk 

at the price of Rs100-120/liter. 

“If the suggested formula of ‘rate as per fat’ is 

implemented there will be no need for continu-

ous increase in the price of milk,” he added. 

Mithani said despite being the world's fourth 

largest milk producer, the growing problem of 

malnutrition among young children in Pakistan 

was a national tragedy. 

“Due to rising inflation in Pakistan and the rap-

idly declining purchasing power of the people, it 

is becoming more and more difficult for the 

poor and low-income class to get a blessing like 

milk,” he said. 

“Unfortunately, despite being self-sufficient in 

milk production, the rate of stunting due to 

malnutrition in children under five in Pakistan is 

38 percent, while in Sindh it is 50 percent.” 

Concluding his statement he said DALFA was 

solely working to alleviate problems faced by 

farmers in Pakistan's agriculture, livestock and 

dairy sectors, also with a focus on bringing 

products within the reach of inflation-hit 

masses. 
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Consumer Demand For Butter, Other Dairy Products Remain Strong During Pandemic 
December 24, 2020, 5:00pm 

https://www.wpr.org/consumer-demand-butter-other-dairy-products-remain-strong-during-pandemic 

very year, butter sales across the coun-

try increase in November and December 

as more consumers turn to holiday bak-

ing and homemade meals. 

Pete Kondrup, general manager of Westby Co-

operative Creamery, said his organization plans 

to have a large inventory of butter on hand in 

anticipation of the seasonal bump. 

But he said butter sales have been so strong 

throughout the pandemic this year that inven-

tory is running low. 

"We’re running pretty close on our butter 

stocks right now and we don't anticipate catch-

ing up until after January," Kondrup said. 

Across the country, more consumers have been 

buying butter from grocery stores and other re-

tailers this year. 

From March to September, the latest month for 

which the U.S. Department of Agriculture has 

data, retail and commercial use of butter in the 

United States surpassed last year’s levels in five 

out of seven months. 

"Pandemic cooking is a real thing," said Mark 

Stephenson, head of dairy policy analysis at the 

University of Wisconsin-Madison. "Restaurants 

have used a lot of butter, but we’re seeing 

greater sales even going through retail now 

than we did the sum of retail and restaurants 

before that." 

Dairy processors in Wisconsin and across the 

U.S. have responded to the new demand. Total 

production of butter this year is six percent 

higher than it was in 2019. 

Kondrup said the demand has more than made 

up for lost sales to restaurants and other food 

service markets for his creamery and other local 

processors. 

Despite many people canceling or downsizing 

holiday gatherings, Kondrup said his business 

has seen the usual holiday surge in demand. 

"We still had pretty good sales the weeks lead-

ing to Thanksgiving," Kondrup said. "We antici-

pate pretty strong sales all the way through De-

cember." 

Stephenson said butter is not the only dairy 

product to see a boost thanks to more consum-

ers being at home. He said milk sales have also 

been up for the first time in a decade, going 

against what he calls a "shockingly steady" de-

cline over the last 10 years. 

"As soon as we got the pandemic and people 

were staying at home, we couldn't keep our 

store shelves filled with milk. You may remem-

ber that there were signs in many retail stores 

that said 'Limit 1 per person,'" Stephenson said. 

"Our total sales of milk have actually ticked 

back up again since the April, May time period 

of the year and that's swimming against a long, 

strong trend that we’ve had since 2010." 

Stephenson said milk sales saw a similar in-

crease in 2009, when more families were eating 

at home during the Great Recession.  

For cheese makers, the pandemic has been a 

mixed bag. 

Stephenson said demand for mozzarella has re-

mained strong, due in large part because of 

pizza restaurants. 

"A lot of pizza was already sold as delivery or 

takeout and those sales increased because it 

was the one thing that the customers could do 

from home," Stephenson said. 

He said demand for American processed 

cheese, commonly used on fast food burgers, 

saw a major decline at the start of the pan-

demic and was one of the causes for farmers 

having to dump unsold milk. 

For other dairy products, processors have had 

to change the way they’re packaging foods to 

keep up with consumer changes. 

"When you ask the yogurt makers, they say that 

the volume of the product sales is still as high or 
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where it was in the past. But we’ve completely 

changed what we’re buying," Stephenson said. 

"We used to buy those little single serve pack-

ets, that's the way we ate our breakfast on the 

run. And now consumers are buying the bigger 

tubs." 

Kondrup said Westby Cooperative Creamery 

has largely shifted their production of sour 

cream and cottage cheese for the food service 

industry to consumer-sized packaging. 

"Our filler that runs all of that product is run-

ning almost around the clock. We’re really get-

ting close to capacity on that some 

weeks," Kondrup said. 

Looking ahead to 2021, Kondrup said he doesn’t 

think the market will return to previous trends 

any time soon. 

He said many of the grocery store chains and 

distributors he works with expect consumers to 

continue eating at home more often after the 

pandemic comes to an end. 

 

 

Drinking milk while breastfeeding may reduce the child's food allergy risk 
December 21, 2020 

https://www.sciencedaily.com/releases/2020/12/201221101146.htm 

he result is based on a survey of more 

than 500 Swedish women's eating hab-

its and the prevalence of allergies in 

their children at one year of age. 

"We have found that mothers of healthy one-

year-olds consumed more cow's milk during 

breastfeeding than mothers of allergic one-

year-olds. Though the association is clear, we 

do not claim that drinking cow's milk would be a 

general cure for food allergies." says Mia 

Stråvik, doctoral student in the Division of Food 

Science at Chalmers University of Technology, 

and first author of the study. 

There are many factors behind the risk of food 

allergy, not least genetic predisposition. Yet, as 

Mia Stråvik explains, "Diet is a factor where par-

ents themselves can have direct influence. It is 

quite common nowadays for young women to 

avoid drinking milk, due in part to prevailing 

trends and concerns, some of which are linked 

to myths about diet." 

She points out that allergy to milk protein is un-

common in adults, so most women can con-

sume milk and dairy products themselves with-

out issue. Lactose intolerance is something 

completely different, when the body cannot 

break down milk sugars. And in this case, lac-

tose-free dairy products are tolerated by the 

body. 

The hygiene hypothesis 

According to Professor Ann-Sofie Sandberg, Mia 

Stråvik's supervisor, one possible explanation 

may be that the milk in the mother's diet con-

tains substances that stimulate the maturity of 

the immune system. 

"In a child's early development, there is a time 

window where stimulation of the immune sys-

tem is necessary for the child to develop toler-

ance to different foods." 

According to something known as the hygiene 

hypothesis, early contact with various microor-

ganisms can function as something of a kick-

start' for a child's immune system, she explains. 

"But, with the lower prevalence of microorgan-

isms nowadays in our more hygienic society, 

substances taken in through the mother's diet 

can be another way to stimulate the maturity of 

the immune system." 

Mia Stråvik's study is not the first to link cow's 

milk in a mother's diet to a reduced risk of aller-

gies in children. Previous studies, however, 

have often been based solely on questionnaire 

responses -- both in terms of eating habits and 
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the presence of allergies. In this study both data 

and conclusions are significantly more robust. 

"In this study, we were able to actually verify 

the women's reported intake of milk and milk 

products through biomarkers in her blood and 

breast milk. The biomarkers are two fatty acids 

formed in the cow's stomach, which are specific 

to dairy products," says Mia Stråvik. "Further-

more, all the cases of allergy in children were 

diagnosed by a doctor specialising in child aller-

gies." 

The study is part of a more extensive research 

project built around a family cohort study of 

655 families who gave birth at Sunderby Hospi-

tal near Luleå, northern Sweden, during the 

years 2015 -- 2018. The project was initiated, 

and the cohort established, by Ann-Sofie Sand-

berg from Chalmers, Professor Agnes Wold at 

the University of Gothenburg and the chief phy-

sician and paediatric allergist Anna Sandin, affili-

ated with Umeå University and Sunderby Hospi-

tal. 

The current study is the first scientific publica-

tion, focusing mainly on allergies based on data 

collected from the families in northern Sweden. 

A clear connection 

The mothers in the study, more than 500, gave 

detailed accounts of their eating habits on three 

occasions -- in the 34th week of the pregnancy, 

one month after the birth and four months af-

ter birth. At one year of age, the children were 

medically examined, and all cases of food al-

lergy, atopic eczema and asthma were identi-

fied. 

After the material was adjusted for various 

other factors, such as hereditary predisposition 

or reverse causation, the researchers were able 

to establish that there was indeed a clear con-

nection between the mother's intake of milk 

and dairy products and the smaller incidence of 

food allergy in their children. 

"No matter how we looked at and interpreted 

the data, we came to the same conclusion," 

states Chalmers researcher and co-author Malin 

Barman, Assistant Supervisor to Mia 

Stråvik."The mechanisms behind why milk has 

this preventative effect against allergies, how-

ever, are still unclear." A further explanation of 

various hypotheses can be found below. 

Another result in the study that Mia Stråvik 

highlights is that children of breastfeeding 

mothers, who at the four month measurement 

were eating a lot of fruit and berries, tended to 

suffer from eczema to a much greater extent -- 

though she stresses that further studies are 

needed before anything can be said with cer-

tainty about this connection. 

A follow-up study is currently underway to ex-

amine the children's health at the age of four. 

More about: Child allergies 

Allergy is the most common chronic disease 

that affects children, and is becoming ever 

more prevalent in Sweden and other industrial-

ised countries. 

Of the 508 children included in the current 

study: 

7.7 percent of the children (39) had a diagnosed 

food allergy at one year of age, most commonly 

to cow's milk or eggs (or both) 

6.5 percent of the children (33) were diagnosed 

with atopic eczema and the same amount were 

diagnosed with asthma 

23 percent of the children had allergies of some 

type (including non-food-based) at the age of 

one year 

How does milk cause these effects? 

It is unclear exactly why cow's milk in the moth-

er's diet can reduce the risk of child allergy. Ac-

cording to researcher Malin Barman, there are 

several possible explanations, that could poten-

tially work together. 

"One hypothesis is that cow's milk contains 

something that activates the child's immune 

system and helps it to develop tolerance. This 

as-yet unknown cause could be found in the fat 

of the milk or in its protein content. But it could 

also be the case that the milk itself is neutral in 

relation to the immune system. Then it might 



be more simply a matter of a higher intake of 

milk fats leading to a relatively lower intake of 

polyunsaturated fats. This would help, because 

we believe high levels of polyunsaturated fat in 

a mother's diet can counteract the maturation 

of a child's immune system at an early age." 

The funding of this research 

This research was funded by the Swedish Re-

search Council, Swedish Research Council for 

Health, Working Life and Welfare (Forte), Västra 

Götaland Region, Region Norrbotten, Magnus 

Bergvalls stiftelse, Wilhelm och Martina 

Lundgrens stiftelse, Per Håkanssons stiftelse, 

Stiftelsen Sigurd och Elsa Goljes Minne, The 

Royal Society of Arts and Sciences in Gothen-

burg and Jane och Dan Olssons stiftelse. The 

funders had no role in the design of the study; 

in the collection, analyses, or interpretation of 

data; in the writing of the manuscript, or in the 

decision to publish the results. 

 

 

 

Milk price forecasts boosted by banks 
21 Dec. 2020 

https://www.odt.co.nz/rural-life/dairy/milk-price-forecasts-boosted-banks 

abobank and ASB have both increased 

their farm-gate milk price forecasts to 

$7 for the 2020-21 season, following an 

improving dairy outlook. 

Prices edged up again at last week’s GlobalDair-

yTrade auction — the last for the year — with 

an overall price increase of 1.3%. 

Gains were strongest for the fat products; but-

ter prices were up 6% and anhydrous milk fat 

up 1.9% while whole and skim milk powder 

lifted 0.5% and 1.2% respectively. 

ASB economist Nat Keall said the result re-

flected the fact global demand was still holding 

up well, providing support for dairy prices. 

ASB’s latest forecast placed it in the middle of 

Fonterra’s milk price range of $6.70-$7.30 

which was raised earlier this month. 

The big factor to watch now was production 

over the summer as the weather heated up. 

The strength of the NZ dollar recently was not 

likely to be much of a factor from here, given 

Fonterra’s hedging policies, but was likely to be 

more of a factor next season, Mr Keall said. 

The bank’s forecast revision showed how resili-

ent the dairy sector had been through the 

Covid-19 pandemic. In March, at the height of 

Covid-related uncertainty, it thought there was 

a risk the milk price could go below $6. 

Westpac senior agri economist Nathan Penny 

said the upside risks to the bank’s $7 forecast 

were rising, and it would ‘‘take stock’’ and re-

view it in the new year. 

In its latest Dairy Quarterly report, co-author 

and senior RaboResearch dairy analyst Emma 

Higgins said import demand continued to be 

firm in Asian markets that have successfully 

controlled Covid-19, and that had contributed 

to dairy prices staying high throughout the sea-

sonal production peak. 

“Plus, we’ve seen the European Private Storage 

Aid programme whittle down cheese and skim 

milk powder stocks in the month of October, 

and these lower European inventories — as well 

as stock drawdown in the US — are another 

positive for dairy demand and commodity 

prices,’’ she said. 

Growing consumer confidence in key dairy mar-

kets was a further factor supporting optimistic 

commodity price projections for the coming 

year, the report said. 

“As a challenging 2020 ends, several factors in 

2021 aid positive consumer sentiment in key 

dairy markets. These include the advanced state 

of several Covid-19 vaccines, less political un-
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certainty after the US election, a weaker US dol-

lar that aids commodity prices and projections 

for 

economic growth in most regions.” 

Despite these factors improving the outlook for 

global dairy, Ms Higgins said, it was important 

to note several threats to the global dairy recov-

ery remain. 

“While there is optimism regarding Covid-19 

vaccines, the pandemic is far from over and 

we’re currently seeing Covid-19 cases rising in 

Europe, the US and South America. This is re-

sulting in increased food service restrictions in 

these countries which will slow the recovery in 

this sector,” she said. 

“The impact of less government support — 

which has been a key reason for strong demand 

and healthy trade during the pandemic — could 

also be significant in the first half of 2021. 

‘‘With government subsidies expected to be 

lower in the year ahead, this could limit de-

mand growth and impact global prices if the 

economic recovery does not materialise.” 

Ms Higgins said a Chinese supply-demand im-

balance was a further factor that had the poten-

tial to deflate market optimism. 

 

 

 

Ugandan dairy industry reels from Kenyan ban 
DECEMBER 19 2020 

https://www.businessdailyafrica.com/bd/data-hub/ugandan-dairy-industry-reels-from-kenyan-ban-3232796 

 
hat Kenya is a lifeline for the dairy in-

dustry in Uganda is not in doubt. 

Therefore, when Kenya slapped the 

Mbarara based Lato Milk with an import ban 

early in the year, the effects were devastating 

for farmers in the neighbouring state. 

After several complaints by Kenyan farmers 

over the influx of Ugandan milk, which had seen 

a litre touch the historic low of Sh17, the gov-

ernment reacted by confiscating thousands of 

tonnes of milk from Uganda and consequently 

stopping imports. 

The move did not only cause an uproar in 

Uganda, but also saw hundreds of workers in 

Pearl Dairies, the makers of Lato Milk sent on 

leave with production at the firm cut to bare 

minimum. 

Uganda produces 2.6 billion litres of milk per 

annum. However, domestic demand stands at 

only 800 million litres, creating a huge surplus. 

It is this surplus that finds its way to the Kenyan 

market, stepping up competition for local pro-

ducers. 

The attractiveness of Ugandan milk is helped by 

a lower production cost that stands at about 

Sh17 when compared with Kenya’s Sh26 on av-

erage per litre. 

By the time Kenya banned Lato Milk from the 

market, it was retailing at about Sh40 for a half 

litre while the local brands traded at Sh45 on 

average, leaving processors with unmoving 

stocks as price sensitive consumers preferred 

the cheaper imported product. 

The bone of contention has been whether 

Uganda has the capacity to produce all this sur-

plus, with allegations that much of it comes 

from third party countries as powder milk then 

reconstituted in the neighbouring country be-

fore finding its way to Kenya. 
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Mr Stanley Ng’ombe, the chairperson of the 

Kenya Dairy Farmers Federation (KDFF), said im-

ported milk has had a negative impact on farm-

ers, driving down the volumes that they can af-

ford to produce because of the low prices. 

Mr Ng’ombe, whose organisation counts a 

membership of 26 dairy cooperatives scattered 

across the country, claims that most of the milk 

coming from Uganda is imported into that 

country as powder from Europe. 

“We know that Uganda has no capacity to pro-

duce all this milk and there is a likelihood that 

most of it come from Europe before finding its 

way to Kenya,” he said. 

Mr Moses Kiptanui, a large-scale dairy farmer in 

Cherangani and a three-time 3,000 metres stee-

plechase world champion, views imports as the 

bane of local farmers. 

“In most cases you would find that imported 

milk is Sh10 cheaper when compared with our 

local commodity. This makes it difficult for it to 

compete in shops as consumers will tend to go 

for one with cheaper price,” said Mr Kiptanui. 

Businessmen too prefer stocking the fast-mov-

ing Ugandan milk. 

Mr Kiptanui, who ironically also owns a chain of 

supermarkets in Trans-Nzoia and Uasin Gishu 

counties, observed that as a businessman he 

makes good money in selling Ugandan milk, but 

as a farmer he loses out. 

Kenya Dairy Board said that milk imports from 

Uganda have been regulated at the moment 

and that there is no more dumping of the pro-

duce in the country. 

KDB managing director Margret Kibogy was ad-

amant that they are no longer allowing milk 

firms from the region to bring in powder milk, 

which has been blamed to be the ones flooding 

the market after being reconstituted. 

“We have tightened the surveillance and no 

longer have firms from Uganda dumping milk 

here as all the commodity coming in is well reg-

ulated,” said Ms Kibogy. 

She said under the EAC Common Market Proto-

col, products from member states are allowed 

to move freely from one country to another, 

highlighting that there is no total ban on milk 

coming in from Uganda. 

The measure put in place by the regulator saw 

the price of milk increase to Sh36 before going 

up again to Sh40 a litre, but this time on ac-

count of low production. 

Ugandan processors rely heavily on Kenya as 

their main market on perception that the con-

sumption of milk there is low. They also bank on 

Kenya’s free market which has less restrictions 

compared with other neighbouring states. 

Tanzania, for instance slapped a heavy import 

duty of TSh2,000 per litre of milk from Uganda 

in 2017 making business prohibitively expen-

sive, and which dairy players in Kampala be-

lieved was against the East African Common 

Market Protocol. 

Lakeside Dairy has its main foreign market in 

Kenya and South Sudan and the firm was forced 

to scale down its business when Kenya stopped 

imports of milk from Uganda. 

The company segmented its market supplying 

the domestic market with 10 percent while 

South Sudan and Kenya at 90 percent. 

Lakeside, which has intake capacity of 150,000 

litres a day, cut its operation to between 30-40 

percent (45,000 to 60,000 litres) when Kenya 

stopped milk imports. 

The closure of the market hit Ugandan farmers 

so hard that a litre of milk dropped to UGSh300 

from a high of UGSh1,200. 

A Business Daily survey in western Uganda re-

vealed that a lot of farmers are investing heavily 

in dairy farming, having changed from keeping 

the traditional Ankole cows to rearing modern 

breeds. 

Mr Safari Mugyenyi, a farmer in Mbarara said 

transformation in dairy sector started as early 

as 1960s when people started settling downs 

after the wars in Uganda, hence abandoning no-

madism. 



“Because of war, people could not settle and 

produce, and even so, they used to keep indige-

nous cows. Today, a lot of farmers have opted 

for exotic cows and our milk production has 

nearly tripled,” said Mr Mugyenyi, who is also a 

local chief. 

The revolution in dairy farming has resulted in 

high production of milk against the low domes-

tic and fragile foreign markets. 

Mr Ephraim Rwehooda, a farmer in Sanga Town 

Council, Kiruhura District, is one of the cattle 

keepers that abandoned traditional long- 

horned cattle for exotic breeds. He milks 300 li-

tres for sale every day. 

“I cannot keep on my farm a cow that produces 

less than 10 litres,” said Mr Rwehooda. 

Kiruhura alone produces 1.2 million litres of 

milk every day, which is about 60 per cent of 

milk produced in the entire country, according 

to Samuel Mugisha Katungunda, a farmer in the 

region. 

Kiruhura, which is normally referred to as the 

first district because it is the home town of 

President Yoweri Museveni, has huge popula-

tion of cows. Mr Museveni himself is a re-

nowned dairy farmer. 

Rev Katugunda, who is also a chief in Kiruhura 

said farmers changed to exotic breed in order to 

fight poverty and improve their livelihood. 

“Traditionally, our cows were not for producing 

milk, but we had to change to exotic ones in or-

der to eradicate poverty that was rampant 

here,” he said. 

 

 

PFA Seals Four Dairy Shops; Imposes Fines On 11 Food Points 
18th December 2020 

https://www.urdupoint.com/en/pakistan/pfa-seals-four-dairy-shops-imposes-fines-on-1117772.html 

AWALPINDI, (UrduPoint / Pakistan 

Point News - 18th Dec, 2020 ) :The Pun-

jab Food Authority (PFA) enforcement 

teams on the directives of Director General 

(DG) PFA Rafaqat Ali Naswana has accelerated 

its ongoing operation and sealed four dairy 

shops here besides imposing fines on 

11 food points in different areas of the City. 

According to a PFA spokesman, the dairy safety 

teams conducted raids in Mohalla Qasima-

bad and collected samples. The teams sealed 

four dairy shops over violations of the provincial 

food regulations and selling adulterated milk. 

The teams also imposed fines on 11 food out-

lets for poor condition of hygiene while as many 

as 70 notices were issued. 

He said that those playing with health of people 

didn't deserve any relaxation and strict action in 

accordance with the law would be taken against 

the rules violators. 

He said, the PFA was taking measures for provi-

sion of quality food to people including milk, 

meat and other edibles in the open market. 

The teams had been directed not to spare those 

playing with the health of the people, he added. 

 

 

 

 

 

 

 

 

 

R 

https://www.urdupoint.com/en/pakistan/pfa-seals-four-dairy-shops-imposes-fines-on-1117772.html
https://www.urdupoint.com/en/latest-news/punjab.html
https://www.urdupoint.com/en/latest-news/punjab.html
https://www.urdupoint.com/cooking/
https://www.urdupoint.com/en/latest-news/qasimabad.html
https://www.urdupoint.com/en/latest-news/qasimabad.html
https://www.urdupoint.com/en/latest-news/poor.html
https://www.urdupoint.com/en/latest-news/market.html


Corfu's Reyncrest Dairy Farm wins 2020 Dairying award, donates milk to Pembroke Cen-

tral School 
December 18, 2020 - 3:27pm 

https://www.thebatavian.com/press-release/corfus-reyncrest-dairy-farm-wins-2020-dairying-award-donates-milk-

to-pembroke-central 

 
hen Lindsay Juliano from the Ameri-

can Dairy Association North East 

contacted Jim Tyx, Food Service di-

rector for Pembroke schools, he was surprised 

and thrilled to hear the news that she had to 

share. 

Reyncrest Dairy Farm in Corfu was selected as a 

2020 Dairying for Tomorrow Award Win-

ner. This award recognizes dairy farm families 

who display a passion for dairying and uses 

practices that help lead their farm and the in-

dustry into the future.  

As part of their recognition as an award recipi-

ent, the Reyncrest Dairy Farm chose Pembroke 

Central School to receive a donation of one milk 

barrel and two insulated bags, a $500 value.  

“We are honored that the farm chose our local 

school to receive this gift,” said Jim Tyx, Food 

Service director for Pembroke and Alexander 

central schools.   

Kelly Reynolds, of Reyncrest Farms, noted, “We 

are so excited that the students at Pembroke 

Schools have more access to milk and dairy 

products and are able to enjoy a cold serving of 

dairy thanks to American Dairy Association 

Northeast and the Dairying for Tomorrow 

awards! 

"Our family works hard to provide the best care 

possible for our cows so that our community 

can enjoy these products.” 

According to the American Dairy Association of 

the Northeast’s website, the Dairying for To-

morrow Awards, sponsored by American Dairy 

Association North East, are designed to recog-

nize local dairy farmers and showcase the 

unique actions they take, on and off the farm, 

to help sustain and improve the dairy industry. 

Genesee Valley BOCES operates a Regional 

Food Service, a program that 21 area school dis-

tricts subscribe to. Pembroke Central School 

District is one of them. 

 

 

Cell-based milk startup raises $6.2 million 
12.18.2020 

https://www.foodbusinessnews.net/articles/17532-cell-based-milk-startup-raises-62-million 

AN FRANCISCO — TurtleTree Labs, a 

startup producing milk using cell-based 

technology, raised $6.2 million in an 

oversubscribed Pre-A funding round led by 

Green Monday Ventures, Eat Beyond Global, 

KBW Ventures and Verso Capital. 

The company develops proteins, fats and sugars 

that are found in milk to create sustainable 

dairy and infant nutrition products. Funds from 

the Pre-A round will go toward research and 

production of bioactive compounds found in 
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human milk, which will be applied to both in-

fant and senior nutrition. 

“The vision of TurtleTree Labs is to create a 

truly sustainable and cruelty-free food system,” 

said Max Rye, chief strategist of TurtleTree 

Labs. “We are grateful to have the support of 

leading investors from every corner of the 

world.” 

TurtleTree Labs also announced HRH Prince 

Khaled bin Alwaleed bin Talal Al Saud, founder 

and chief executive officer of KBW Ventures, 

will join the company as an adviser. In this role, 

he will shape new market growth plans and 

lend expertise in the alternative protein and 

food technology spheres. 

 

 

Global dairy demand will improve in 2021 and 2022 
DEC 16, 2020 

https://dairynews7x7.com/global-dairy-demand-will-improve-in-2021-and-2022/ 

 
lobal dairy demand will be firm further 

over 2021 and 2022 as countries gradu-

ally get on top of Covid-19 and the 

global economy rebounds. 

This is the expectation according to senior agri-

economist Nathan Penny of Westpac New Zea-

land. 

According to economist Penny, this trend has 

already started in China and East Asia where 

dairy demand has rebounded from its lows ear-

lier in the year, with overall dairy prices regain-

ing some lost ground. 

The key change Penny expects is that prices for 

milk fat will begin to normalise. “Currently, milk 

fat prices are soft as consumers eat less cream 

and other milk fat products in settings such as 

restaurants,” he points out. “In particular, we 

expect that the roll-out globally of Covid-19 vac-

cines will gradually allow more people to return 

to restaurants and other venues that milk fat 

consumption relies on.” 

The Westpac-economist anticipates moderate 

growth in New Zealand’s key exporting coun-

tries over the period ahead. He explains that 

over recent years, annual growth has averaged 

in the vicinity of 1%. “This relatively modest 

growth is another reason why prices have held 

up well during the global Covid-19 recession,” 

the economist says. “We see a low probability 

that global supply will deviate materially from 

these trends by enough to offset the impact on 

prices from rising demand.” 

Influencing dairy prices and trade 

There are some risks that could influence the 

dairy prices. The first is the New Zealand dollar, 

which jumped two cents to US$0.69 recently. If 

the NZ dollar keeps on rising, the milk price in 

New Zealand will be lower. 

Other downside risks include the possibility that 

dairy buyers run down stocks after having built 

them up during Covid-19 to protect against sup-

ply disruptions, Penny explains. “In addition, 

there is uncertainty around global agricultural 

trade policy. For example, Joe Biden’s US presi-

dency may take a more trade and China-friendly 

stance, thus allowing the US more access to 

China’s market and creating more competition 

for New Zealand dairy exports.” 

In Australia, Bega Cheese has announced it will 

purchase Lion Dairy and Drinks from Japan’s Ki-

rin for a total of US $395 million. Last year, Kirin 

said it was considering a US $444 million deal 
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with Chinese company Mengniu Dairy. The Aus-

tralian government blocked this deal on the 

grounds of national interest. 

Canadian Saputo and financial firm Tanarra Cap-

ital were also bidders. The deal with Bega 

Cheese will bring Lion back into Australian own-

ership. Bega Cheese intends to raise US $297 

million by offering 87 million new shares to 

make the purchase. 

Australian market 

Bega Cheese sources fresh milk from dairy 

farmers in southern New South Wales and 

northern and south-west Victoria. With the pur-

chase of Lion it will also source from suppliers in 

Western Australia, South Australia, Tasmania 

and south-east Queensland. Lion owns the 

brands Pura Milk, Dare iced coffee, Vitasoy and 

Yoplait yogurt. It also has Australia’s largest na-

tional cold supply chain network. 

The global Dairy Trade (GDT) auction on 18 No-

vember showed a lift in prices of 1.8% to an av-

erage price of US $3,157 per metric tonne. All 

key products posted gains. Anhydrous milk fat 

(AMF) jumped 4.1%. Skim milk powder rose 

2.1%. 

Compared to both this time last year and pre-

Covid-19 levels, overall prices now sit around 

8% – 9% lower, Westpac-economist Penny point 

out. “The result was in line with market expec-

tations. The futures market was pointing to a 

WMP lift of around 1.5% prior to the auction.” 

In the US, the Department of Agriculture has 

raised its milk production forecasts for 2020 

and 2021. The USDA expects stronger growth in 

milk per cow and a higher dairy cow inventory. 

The 2020 fat basis import forecast is higher as a 

result of recent trade data and there higher im-

ports of cheese and butterfat products are ex-

pected in the 4th quarter of this year. 

 

 

 

 


